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This Chapter includes :

History of Max Media Manager
Audience (User Types)
Feature Overview

Max and phpAdsNew

Max Development Roadmap
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History of Max Media Manager

Max Media Manager is an ad server, originally version 2.1 of the open
source ad server phpAdsNew. Since the team at phpAdsNew ceased
further development, one of the phpAdsNew developers - Scott
Switzer - decided continue development in a separate Open Source
project in December 2003, with the aim of providing a more regular
release schedule.

Moreover, the focus of Max Media Manager is different to phpAddsNew,
in that it is geared for large-scale ad-serving environments - over 1
million impressions per day. Additionally, Max Media Manager
concentrates on the requirements of sophisticated users, namely
agencies, affiliate networks and large advertisers and publishers.

Scott and other Max Media Manager developers continue to work with
the phpAdsNew developers to continue to push forward both products.

Max Media Manager User Guide
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Audience (User Types)

Max Media Manager serves a number of user types, defined below.

Websites (Publishers)

Websites, or Publishers, are the most numerous of Max Media Manager
users. Publishers use Max Media Manager by inserting permanent ad
tags on the website and loading ad campaigns into Max Media Manager
so that they run on the website. Reporting of all campaigns on the
website can be done.

Advertisers

Advertisers typically use Max Media Manager to manage all of their
online creatives (banners) and to generate ad tags for all of the
publishers on which they advertise. Reporting on how campaigns run
across all publishers can be done.

Agencies

Agencies use Max Media Manager in a similar way to Advertisers,
except that they manage multiple advertisers in a single installation.
Cross-advertiser reporting can be done in this way.

Affiliate Networks

Affiliate networks are companies who agree with publishers on a
standard fee in return for putting ad tags into their own websites. With
this arrangement there are usually a large number of sites that fall into
specific categories, such as sport, leisure, finance, the arts etc. The
networks then sell the categories to Advertisers. Affiliate networks are
a larger use of Max Media Manager, afforded by the built-in keyword
and channel functionality it offers. Affiliate networks also rely on
optimising a campaign, that is, moving campaigns to websites or
channels which perform better.

Max Media Manager User Guide
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Feature Overview
Functionally and technically, Max Media Manager can be broken down
into three elements :

* Administrator Console;

« Delivery engine;

 Maintenance.

Administrator Console

The Administrator Console is where banners and zones are managed
and trafficked. This is also where reports can be generated.

Delivery Engine

The delivery engine is the component that delivers the banners to a
website. It produces raw data that is later compiled to provide usable
data to the administrator console. You can read more about the
delivery engine in the Max Media Manager Administrator Guide.

Maintenance Module
The maintenance module has four tasks :

1. Compiling statistics from raw data supplied by the delivery
engine;

2. Automating tasks which may be handled by a trafficker in the
administration console; some of these tasks include :

a. Activating/deactivating campaigns;

b. Sending pertinent information (such as reports) to
advertisers and publishers by email.

3. Determining the priority set to banners - i.e. the number of
times they should be shown per hour.

4. Optimising campaigns according to historical performance
figures.

Max Media Manager User Guide
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Max Media Manager and phpAdsNew

Considerable new development has distinguished Max Media Manager
from phpAdsNew in a number of important areas.

Differences summarised

1.
2.

o u kW

Agency support;

Conversion tracking support;

3" party ad server support;

Better support for SSL ads;

Additional functionality for reporting statistics;

Faster display of statistics screens.

Max Media Manager User Guide
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Development Roadmap

0.1
e Stability
e Seamless Installation / Upgrade

« New documentation

0.2
* Prioritisation
« Additional Data Field Storage
 Ad Request
« IAB Compliance
« Integration with other ad servers
« Integration with other 3™ party products (e.g. MaxMind)
« (Category network integration

« Additional Database support (e.g. Postgres, Oracle, MSSQL)
0.3

» Support for financial information
+ Search Bid Management (Overture, Google) integration

« Ability to change the look and feel of the Administrator Console
(e.g. templates)

Max Media Manager User Guide
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Max Media Manager

Using Max Media Manager

This Chapter includes :

Understanding the Interface
Agency Management
Managing Media Campaigns
Managing Your Website
Generating Ad Tags
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Understanding The Interface

Max Media Manager is a web-based application that displays in a
variety of commonly-used web browsers. Throughout this document,
illustrations and references to some aspects of browser functionality
are based on Internet Explorer.

Logging-in

All users of Max Media Manager must have a valid log-in username and
password. Users with the appropriate rights can log in to the
Administrator Console. This guide assumes that you have those rights.

You log in by first pointing your browser to the defined address of the
ad server. The Authentication page is displayed :

Authentication

Welcome to Awarez Advertising Manager
Enter vour username and password to log in

LUsername: Ir| |

Password: | |

| Lu:ugin[

Figure 1 The Log in page.

Enter your designated Username and Password, then click the Login
button.

There are four different user types:

e Administrator

 Agency
 Advertiser
e Publisher

Max Media Manager User Guide
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Each user type will have different sets of rights that will permit them to
view and control information pertinent to them only. As a result, what
you see after you log in changes substantially depending on your user

type.
As an Administrator or Agency user type, you can grant a range of
rights to Advertisers and Publishers in the Administrator Console.

The Main display

On successful Administrator log-in, Max Media Manager’'s Administrator
Console default page displays :

search: [N =

e Awarez Advertising Manager

douglaswood [217.205.243.108] Logout ()

Statistics Reports RUIEHIGIE Settings

Advertisers & Campaigns Publishers & Zones Direct selection

Navigation & add new advertiser

& Inventory

A Advertisers &

Campaigns Name v 1]

b & Advertiser 2 618 = Overview X Delete
P & Demo advertiser 597 = Ove X Delete
P & Purle Advertising 630 = Overview X Delete
FE show All | 0 inactive advertisar(s) hidden = Expand all | D Collapse all

Overall

Total banners: 3 Total campaigns: 4 Total advertisers: 3

Active banners: 3 Acbve campaigns: 4

Figure 2 Max Media Manager's default display

Note the page structure that is consistent throughout the application.

Main ‘category’ tabs allow you to select Statistics, Reports,
Inventory and Settings. NOTE: Should we distinguish the
differences of the UI from administrator/agency to

advertiser/publisher???

Statistics

Settings

g Inventory

Advertisers & Campaigns | Publishe.—% Direct selection

Figure 3 The Max Media Manager 'tab' structure close up.

Max Media Manager User Guide
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When you click a category tab, a page displays containing information
related to that category. That information is grouped under a further
set of tabs. Click any of these tabs to view and manage its content.
This arrangement helps you ‘drill down’ to the page you need quickly
and easily.

The navigation panel to the left of the page is available throughout the
application. The upper part of this panel reveals a hierarchical
navigation structure where you can access parent tab selections.

Mavigation

& Inventory

~  Adverbisers &
Campaigns

~ Campaign cuvr_:rview @ I The bread

~ Banner owerview

~ Banner properties

crumb navigation
hierarchy permits you go directly
to parent tab selections.

s [id70923] purple
advertising demao
ban...

Modify banner

'-—E Duplicate P |
The Modify element lets you
"th M et access permissible functionality
AR related to the item currently in
[id3156] Demo| v | B3 view.
X, Delete
Shortcuts
*— I The Shortcut element displays
Advert rti
d’ e e s direct links to pages associated

IEI Campaign properties with the item currently in view.

f“:) Banner history

Figure 4 The left-hand panel of the main display.

The lower section of the navigation panel usually contains two
elements. The Modify element can be used for amending the item

Max Media Manager User Guide

10



Narrow your
search by
deselecting
checkbox
items.

Max Media Manager User Guide

Using Max Media Manager : Understanding The Interface
currently in view on the main page, where permissible. The Shortcut
element contains links to pages that are related to the page currently
in view. For instance, with a banner item in view on the main page,
links to the banner’s parent Advertiser and Campaign are available.

At the top right-hand corner of the each page is the Search field. Here,
you can enter text as a search term for inventory items. This search
facility is simple but powerful, helping you locate information rapidly
where you may have thousands of items to search through.

Figure 5 The Search field in the main display.

On entering your search term, click the arrow button to launch the
search. A separate browser window opens over the current page,
containing found items :

€] http://admin.awarez.net - Search - Microsoft Internet Explorer

Awarez Advertising Manager

: |Purple

|
I Advertisers Campaign Banners 1

I Publishers Zaones : ¥ Compact
— Name__ _ _ o o o e e e e e D
&b Purple Advertising B30 = Owerwiew X Delete
23 Purple Advertising - Default Campaian 3437 i= Owverview ¥ Delets

7099

B Dslivery

= i
= Uvervig

u purple advertising dermo han...

[ Purple Advertising - Advanced Teaching Ltd 3466 X Delets

LT Demn banner 7098 X Delets

I3 Purple Advertising - Default Campaign 7 = Overview X Delete

L} purple advertising demo ban... | 70949 % Delivery X Delets

L) Purple Advertising - Advanced Teaching Ltd I 3466 = Overview X Deleta

D Demo banner : 7096 % Delivery >, Delete

L] purple advertising demo ban... |_«’U‘3"3_% Defvery P Tefets

__________________ 1
Q Done # Internet

Max Media Manager User Guide
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Figure 6 The Search results screen. Note the hierarchical structure.

The results of your search are arranged hierarchically within the new
browser window. Each of the items on display are links to a specific
page. Click the desired link to display the page in the original browser
window. Note the options you have for narrowing your search results -
deselect any of the checkboxes provided to simplify the display. By
default, all checkboxes are selected. For example, if you want to view
only campaigns containing the search term, deselect all of the
checkboxes but Campaign. Your results screen will refresh showing
only those found items that are campaigns including its child items (see
Figure 7).

€] http://admin.awarez.net - Srch - Microsoft Internet Explorer L:_]@ |
Awarez Advertising Manager
Search: [Purple
[ advertisers Campaign [ panners
[] publishers [ zaones ¥ Compact
Mame D
I3 Purple Advertising - Default Campaign 3437 I= Overview # Delete
I_I purple advertising dema ban... 70949 % Delivery > Delsts
2y Purple Advertising - Advanced Teaching Ltd 366 I= Overview X Delete
i_} Demo banner 7098 C'% Delivery X, Delete
2] Done # Internet

Figure 7 Your search narrowed by selecting only the Campaign checkbox.

Select the Compact checkbox to display only the top level of each of
the hierarchies shown in the results window. For instance, in our

Max Media Manager User Guide
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example, selecting the Compact checkbox would reduce the display of
results to the campaigns only, excluding the child banners.

When you are finished with the results window, click its Close button to
dismiss it.

When searching, it is possible to search on the name of the item, as
well as the ID of the item. Searching for an ID is especially handy
when trafficking a large amount of campaigns.

Max Media Manager User Guide
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Specific navigation guidance associated with the item currently in view
is listed horizontally in the main page, just below the category tabs.

This list reports the
path to the currently-
displayed item.

Statistics Reports BOFELGIZE Settings douglaswood [717,205.245.230] Logout ()

& [ids30] Purple Advertising » () [id3437] Purple Advertising - Default Campaign > D [id7099] purple advertising demo ban...

Figure 8 The path to your current location is reported on screen.

Forms and Fields

Much of your interaction with Max Media Manager comprises the entry
of information, whether in the course of creating or amending items, or
when specifying properties or attributes. Typically, you will complete
forms appropriate to the task in hand. All forms in Max Media Manager
have ‘Save...” buttons associated with them. Until you click that button,
the information you enter will not be saved and the operation you are
carrying out will not be complete. Max Media Manager is designed so
that forms for a specific operation usually occupy no more than a single
page. Forms are a collection of related fields that typically require text
input. Some fields require numeric values, while others are in the form
of drop-down lists from which you choose a single option or item.

Max Media Manager validates the information you enter in fields. You
cannot complete an operation if you do not fill in some fields with valid
information. Error messages will alert you to invalid entry.

Tables

Throughout the application, a great deal of information is displayed in
tabular form. All tables in Max Media Manager share common
characteristics.

Column headings in blue indicate that you can sort by that header. For
instance, clicking on the ID column heading (as shown in Figure 9) will
sort the items by ID number.

Max Media Manager User Guide
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Name 11]

[ & Advertiser 2 618 i= Overview X Delete

& Demo advertiser 597 = Overview X Delets

> & Furple Advertising 630 i= Overview X, Delete

% Show all | 0inactive advertiser(s) hidden < Expand all | 3 Collapse all

Figure 9 A typical Max Media Manager table, sorted by Name in alphabetical order.

The ‘arrow’ symbol (resembling a small chevron) alongside a column
heading indicates that the table is sorted by that heading, while its
direction shows whether it is sorted in ascending or descending order.
You can click the ‘arrow’ symbol to toggle the sort order.

Tables in Max Media Manager also use the ‘Expand’ and ‘Collapse’
principle of displaying information. A small blue triangle adjacent to a
table row shows that it can be expanded or collapsed. A rightward-
facing triangle indicates that the entry can be expanded. Click the
triangle to expand the entry. A downward-facing triangle shows that
the entry has been expanded. Click the triangle to collapse the entry.

Mame ID ~

[ d. Dermo Advertiser a7

7 & Advertiser 2 615
P> ) advertiser 2 - Default Campaign 3351

B &b Purple Advertising 63!]./

% Show All | 0inactive advertiser(s) hidden

Figure 10 Expanding and collapsing table entries.

Max Media Manager User Guide
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Agency Management

Agencies use Max Media Manager to administer multiple groups of
advertisers and publishers in a single installation.

Overview

This method of working is used when a single installation of Max Media
Manager supports more than one organisation which manages
advertisers and publishers. Agencies cannot share information
between each other. All reports, campaigns, zones, etc., are unique to
the agency that set them up.

Agency Management can also be used if you have an Advertiser or
Publisher who wants to traffic all of their own campaigns and zones.
You can set up these entities as an Agency, and they can run Max
Media Manager as if it is their own setup.

Note that from the outset, a decision should be made whether or not to
use agencies. If agencies are used, then all users should log in to the
agency while trafficking campaigns. If you log in as administrator,
there is the potential to link campaigns to zones across agencies, in
which case Max Media Manager will not function properly.

Also note that at the moment, prioritisation is done across agencies.
This means that a huge campaign on one agency could affect the
delivery priority on another campaign.

Note that if you want to link a banner from one agency to a zone in
another agency, you should treat this transaction as if the agencies are
on two separate servers - create a tag from the Advertiser, and load it
as an HTML banner in the publisher. In order to track clicks, make
sure that you select ‘Alter HTML to enable tracking of AdClicks’, and
select ‘Max Media Manager’ from the Ad Server dropdown. For more
information, see the Banner administration section. Also, refer to
More about Banner Types for details about HTML banners and
supported ad servers.

Max Media Manager User Guide
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Managing Media Campaigns

Overview

Within Max Media Manager, an inventory contains advertisers,
campaigns and banners. Banners cannot be active unless they are part
of a campaign. Similarly, campaigns must be part of - owned - by an
advertiser. Advertisers can own more than one campaign. A campaign
can contain more than one banner. By default, after you log-in to Max
Media Manager, the Advertisers & Campaigns page within the
Inventory tab is displayed.

Advertisers

An advertiser is the administrative entity for managing campaigns and
the banners contained with them. Before you can add banners and
campaigns, you must create an advertiser to administer them. In that
sense, an advertiser is the most important element at the top of the
management hierarchy of an ad server.

Advertisers have a number of properties and attributes that you define
when you add a new advertiser to the system.

Creating an Advertiser

New advertisers can be added by clicking the Add new advertiser link
on the Advertiser & Campaigns page. The Add new advertiser
page is displayed. This contains a number of fields grouped in related
sections.

Basic information
The first section is entitled Basic information :

- add new advertiser ‘:

Basic information

Hame |Purple Advertising |

Contact \John Smith |

E-rnail [ismith@purple.com |

Language [Default v

Figure 11 The Add new advertiser page, Basic information form.

Max Media Manager User Guide
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In the Name field, enter the name of the proposed new Advertiser. This
does not have to be a unique name, although it makes sense to do so,
since Max Media Manager assigns the new Advertiser with a unique ID
number. In the Contact field, enter the name of the contact for this
new advertiser. In the E-Mail field, enter the full email address of the
advertiser’s contact. The Language field is a drop-down list from which
the language of the contact can be specified.

Advertiser report

In the next section, Advertiser report, you can specify whether certain
information can be sent to the advertiser via email.

Advertiser report

Send a warning when a campaign is deactivated

Send an advertising report via e-mail

Murnber of days between reports |7

Figure 12 The Advertiser report section.

When a campaign is deactivated, a warning can be sent to the
advertiser to alert of that event. The warning is sent by email, to the
address specified in the Basic information section of the new advertiser
page. Select the Send a warning when a campaign is deactivated
checkbox to enable it.

An advertising report contains statistics about the banners owned by
this advertiser. You can specify that it is sent by email to the address
specified in the Basic information section of the new advertiser page.
Select the Send an advertising report via e-mail checkbox to enable it.
When you enable this facility, you must specify the interval (in days) at
which the advertising report is sent. You must enter a whole value
greater than 0 (zero) in the Number of days between reports to set the
interval.

Login information

Advertisers can log in to the Max Media Manager application to view
statistics and properties associated with their campaigns and banners.
Consequently, a unique username and password must be specified in
order to permit the advertiser access to the application. The Login
information section also allows you to set particular permissions for the
specified user. These permissions grant logged-in users considerable
control over advertiser properties, banners and targeting statistics.

Max Media Manager User Guide
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Login information

Managing Media Campaigns

Usernarme liohnsmith |

Password |sesnnnee |

Allow this user to modify his own settings

[T allow this user ta rmodify his own banners

[ allow this user to deactivate his own banners

[ allow this user to activate his own banners

[ allaw this user ta view targeting statistics

Figure 13 The Login information section.

Usernames must be unique (among advertisers) and may contain any
alphanumeric characters, including spaces. Passwords may contain any
alphanumeric characters, including spaces. Passwords should be a
minimum of 1 character, with no maximum limit. Both usernames and
passwords are case-sensitive.

You can control permissions for this ad
appropriate checkboxes (see Figure 13). Select Allow this user to
modify his own settings to permit the logged-in advertiser to change
their preferences, including :

Advertiser contact name;
Contact email address;
Language setting;
Advertiser report settings;

Login password.

vertiser by selecting the

You can allow the user to activate and deactivate his own banners by
selection of the appropriate checkboxes. Note the likely consequences
of making these settings.

Allow this user to Allow this user to activate
. . . Effect
deactivate his own banners | his own banners
The user can deactivate and
Yes Yes :
activate banners.
The user can deactivate banners
but cannot activate banners that
Yes No
he or another user or
administrator has deactivated.
The user can activate banners,
No Yes even those deactivated by another
user or the administrator.

Max Media Manager User Guide
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This completes the Add new advertiser process. Click Next to display
the Add new campaign page. When you create an advertiser, the new
campaign page follows it by default. See Campaigns to learn how to
add a new campaign.

Max Media Manager User Guide
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Campaigns

A campaign is an organised programme of banner placements owned
by an advertiser. Banners owned by a campaign share the same
delivery properties, but can vary in size. A campaign’s properties
include the frequency of banner delivery and the probability that a
given banner will be displayed in a web page.

Creating a campaign

When you create a new advertiser, the page for adding a new
campaign is immediately available after completing the new advertiser
page and clicking the Next button. You can also add a new campaign
to an existing advertiser by expanding its entry and clicking the Create
button.

Basic information

i Add new campaign A

Basic information

Name EE’urpIe Adwvertising - Default Campaign |

Figure 14 The Basic information section of the Add new campaign page.

A default name is already created for you, based on the advertiser
name. You can elect to leave this default unchanged or enter a new
name in the Name field.

Contract details

This section of the page is dedicated to specifying the start and end
dates of the campaign. A campaign can be activated at once (on
correct completion of the Add new campaign process) or on a date
specified by you, by selecting the desired option button.

Contract details

_— @ activate this campaign imrmediately
Activation date A R S
O = leal |- el [ [l

L ® Don't expire this campaign on a specific date
Expiration date = — e L
O = (e |- w| |- w |

Figure 15 The Contract details section of the Add new campaign page.

If you choose to specify a date, use the drop-down lists to define the
day, month and year of activation. Similarly, you can specify a date for

Max Media Manager User Guide
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the expiry of the campaign, or you can effectively create a campaign
without an expiry date by selecting the option button against Don't
expire this campaign on a specific date.

Inventory details

You can specify conditions that determine the duration of this
campaign.

Inventory details

Adviews remaining [ | Unlimited
adClicks rernaining | Unlimited
AdConversions remaining I- | Unlimited

Figure 16 The Inventory details section of the Add campaign form.

In the AdViews remaining field, enter the quantity of AdViews desired
before this campaign expires. Each time a banner owned by this
campaign is delivered to the site, this is counted as a single AdView.
Typically, the value you enter in this field corresponds with the number
of AdViews purchased by an advertiser. Every time an AdView is
counted, the application decrements the specified quantity by one. If
you wish to use other criteria for determining the expiration of a
campaign, then you can select the Unlimited checkbox.

In the AdClicks remaining field, enter the quantity of AdClicks desired
before this campaign expires. Each time a banner owned by this
campaign is clicked, this is counted as an AdClick. Like AdViews, the
value you enter in this field is usually based on a purchase decision by
the advertiser. Every time an AdClick is counted, the application
decrements the specified quantity by one. If you don't want to specify
the number of AdClicks, select the Unlimited checkbox associated with
this field.

In the AdConversions remaining field, enter the quantity of
AdConversions desired before the campaign expires. AdConversions are
determined by configuration settings, the general criterion being that
the product or service offered on the website has been converted from
a query to a sale. Read more about Post-Click Tracking.

Priority information

Priority level allows you to choose an option that influences the
probability of delivery in terms of the number of times the banners
owned by this campaign appear in their allotted zones. Read more
about Prioritising Campaigns.
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Distribution deals with the way AdViews are handled in relation to the
chosen campaign priority. The Prioritising Campaigns section tells
you more.

Priority level y High - Paid campaigns

y Medium - Wholesale and remnant campaigns

a5

3y Low - House and unpaid carmpaians

[y

Distribution Automatic - Distribute the remaining Adviews evenly over the remaining number of
days,

Manual - Limit the number of AdViews to | | per day,

& Maone - Setthe campaign weight to; L |

Miscellaneous Optimise

FE Hide the advertiser and publisher of this carmpaign.

Save Changes

Figure 17 Selecting campaign delivery options.

On completion of the Add new campaign form, click Save Changes
to commit the information to the database.
Editing a Campaign

To edit a campaign, first locate it from your Advertisers &
Campaigns inventory.

Mame « D
7 & Advertiser 2 618 i Create = Overview K Delete
[ ) advertiser 2 - Default Campaign 3351 = Overview X Delets
7 &b Demo Advertiser 597 i Create = Overview X Delete
[ ) Demo Campaign 3156 = Overview X Delete
~ & Purple Advertising 630 iy Create = Overview XK Delets
TeaCh[?n |ﬁ|‘_thurDIe Advertising - Advaw e e M mslate
[ 3 Purple Advertising - Default Campaign 3437 1= Overview XK Delets
?} Zhow all | 0inactive advertiser(s) hidden = Expand all | [ Collapse all

Figure 18 Selecting the campaign to edit.

Click the campaign you wish to amend. The Campaign properties
page within the Inventory tab is displayed. You can see that this form
resembles the Add campaign page, populated with previously-
specified data. You can alter the current information in each available
field.

Remember that changes you make can affect the way the campaign
behaves and the statistics that are gathered for it. For example, let us
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suppose you change the activation date of an existing campaign to
some date in the future. This will effectively deactivate the running
campaign until the new activation date you entered is reached.
However, statistics that were gathered when the campaign was active
are not lost and can be viewed in the normal way.

Deleting a Campaign

Deleting a campaign is a simple operation. Locate the campaign you
wish to delete in the Advertisers & Campaigns page.

Mame « D
7 & Advertiser 2 618 i3 Create 1= Overview K Delete
[ 2 Advertiser 2 - Default Carmpaign 3351 = Overview X Delets
7 &b Demo Advertiser 597 i3 Create I= Overview X Delete
[ £33 Demo Campaian 3156 = overview X Delete
~ & Purple Advertising 630 ) Create i= overview XK Delets
[_) £ Purple Advertising - Advanged 3466 = syeivisn X Delate
Teaching Ltd
[ 3 Purple Advertising - Default Campaign 3437 i= overview XK Delets
?} Zhow all | 0inactive advertiser(s) hidden = Expand all | [ Collapse all

Figure 19 Deleting a campaign.

Click the Delete button associated with the campaign you want to
remove. A confirmation dialogue is displayed :

-

N

Do yau really wank o deleke this campaigny?

Microsoft Internet Explorer

9
2

[ 84 I [ Zancel

Figure 20 The standard delete campaign dialogue.

This gives you the opportunity of changing your mind and retaining the
campaign. Clicking Cancel stops the delete process. Click OK to
confirm your deletion choice. The campaign details are removed on a
refresh of the page.

You can also delete a campaign from within the Campaign Properties
page. Click the Delete button in the Modify menu section of the left-
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hand panel. The confirmation dialogue is displayed (see Figure 20) is
displayed, from which you can make the appropriate choice.

When you delete a campaign, it is removed from the system and
cannot be restored. All banners and statistics belonging to that
campaign are also removed.

Copying Campaigns

Max Media Manager allows you to copy existing campaigns easily.
Select (click) the campaign you wish to duplicate in the Inventory :
Advertisers & Campaigns page.

~ & Furple Advertising 630 Y Create 1= Overview X Delete
[ 3 In The Black Finagce 3586 1= Overview X Delete
= overview > Delete

[ 3 Purple Advertising= Default Carnpaign 3437

Figure 21 Selecting the campaign to copy.

The Inventory : Campaign Properties page is displayed. Click the
Duplicate link in the left-hand panel’s Modify menu. This copies the
currently-displayed campaign.

Modify campaian
5] Duplicate |
“o

" _
& Move ;bj

[id597] Demo v | B3

X, Delete

Figure 22 The Duplicate operation.

After a brief pause, the new campaign is displayed. By default, the
original campaign’s name has a number in parentheses appended to it;
if it is the first duplication, that number will be (2). Subsequent
duplications will increment that number by one to (3),(4)..etc.
Otherwise, all the properties of the new campaigns remain the same as
the original campaign from which it was copied.

Basic information

Mame i'I_n_'.I'he Black Finance {2}

Figure 23 The duplicate campaign's default name.
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You can change the name of the new campaign by amending the Name
field in the Basic information section of the page. Indeed, you can
amend any of the properties of the duplicated campaign if required.
Remember to click the Save Changes button to commit your new
information to the database.

Copying an existing campaign is a rapid way of creating new
campaigns that have common properties. You may have similar
campaigns across separate advertisers. You can copy a campaign in
one advertiser and move it to another advertiser if desired.

Moving Campaigns

Moving a campaign is a simple operation. Select (click) the campaign
you wish to move in the Inventory : Advertisers & Campaigns
page.

~ & Furple Advertising 630 Y Create = Overview X Delete
[ 3 In The Black Finagce 3586 = overview X Delete
= overview > Delete

[ 3 Purple Advertising= Default Carnpaign 3437

Figure 24 Selecting the campaign to copy.

The Inventory : Campaign Properties page is displayed. In the left-
hand panel, you will notice the Move to section of the Modify menu.

Modify campaign

& Duplicate

'ﬂ-_b'_" Move to
| [id597] Demo || E3

- Hid537] Demo Addss |
X [ide18] Advertiser]

Figure 25 The Move to control in the Modify menu.

The drop-down list contains all of the available Advertisers to which
you can move the currently-displayed campaign. Choose the
destination Advertiser from the list and click the arrow button to start
the move.

After a brief pause, the page refreshes, showing the new campaign and
the banners it owns is now part of its destination advertiser.
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é [id618] Advertiser 2 > [3) [id3588] In The Black Finance - Special | I Note the new
: : location of your
Campaign properties ! Banner overview || Linked zones || Linked Trackers moved campaign.

(3 &dd new banner

Name 1D

There are currently no banners defined

% Show all | 0inactive banner{s) hidden ~ Expand all | 3 Collapse all

Credit statistics

AdWiew credits: 10000 AdClick credits: Unlimited

Expiration: Mo expiration date set

Figure 26 The campaign is moved to the destination Advertiser

Note that the Inventory : Banner overview page is displayed -
default behaviour after creating or moving a campaign. Max Media
Manager is designed to progress logically through the customary
phases of campaign creation, adding banners, linking zones etc. and
thus assumes that your next step will be to add banners to the
campaign.

Prioritising Campaigns

In the course of creating a campaign, you can set its priority level. (see
Figure 17). Priority levels available are High, Medium or Low.

Setting the priority allows you to configure the target daily delivery of
banners for this campaign. Some priority options are only available
according to choices you make in other parts of the form, as Table 1
shows.

AdViews rem. Expiration Date Priority available Distribution
Value entered Date set High, Medium Automatic
Value entered Don't expire High, Medium Manual
Value entered Don't expire Low None
Unlimited Date set High, Medium Manual
Unlimited Date set Low None
Unlimited Don't expire High, Medium Manual
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Unlimited Don't expire Low None

Table 1 Available Priority Options according to settings.

Note then, that if you enter a value for AdViews remaining and select a
specific Expiration date, then only High and Medium priorities and
Automatic distribution is available. Automatic distribution will distribute
the remaining AdViews evenly over the remaining number of days of
the campaign.

High Priority

As the form suggests, a high priority choice is primarily for paid
campaigns. Max Media Manager attempts to comply fully with the daily
target of AdViews for the campaign, before allocating views to medium
and low priority campaigns. If you set a value for AdViews remaining
and a specific Expiration date, the target number of AdViews will be
calculated automatically each day of the campaign duration, otherwise
you can set the target number of AdViews in the Manual field. Failing to
enter a value here, or entering 0 (zero) deactivates the campaign.

The effectiveness of the application in this respect depends upon
available statistical data. On an hourly basis, Max Media Manager
decides the likelihood a banner belonging to this campaign will be
displayed, based on banner delivery limitations and delivery capping,
campaign settings, current statistics and predictions based on
previously-recorded statistical information.

Max Media Manager adjusts the probability factor if data shows that it
is ‘slipping back’ in relation to other ‘on target’ campaigns. Prediction
and compensation routines work to comply to the specified targets, but
their effectiveness is always constrained by the depth of available data.
This can affect the evenness with which impressions are distributed in
the course of the day.

Medium Priority

Medium priority campaigns behave exactly like high priority campaigns.
This priority is used for network or remnant inventory campaigns, such
as Google Adsense or Ad.com campaigns.

Low Priority

Low priority campaigns are usually reserved for campaigns which do
not pay for space. In most cases, these are house campaigns which
advertise other parts of the website. If the high or medium priority
campaigns do not use all the predicted AdViews to fulfil their target,
low priority campaigns will be delivered to fill the remaining AdViews.
You cannot set an AdView target for a low priority campaign. Instead,

Max Media Manager User Guide

28




Max Media Manager User Guide

Using Max Media Manager : Managing Media Campaigns

you can set a Distribution weight. This is particularly useful in deciding
priorities between different low-priority campaigns. A low priority
campaign with a weight value of 2 will be displayed twice as often as a
low priority campaign with a weight of 1. The final number of
impressions for a low priority campaign depends, of course, on the
AdViews remaining after high priority campaigns have used their
‘quota’. Thus, if high priority campaigns use 8000 out of a total of
10000 impressions to meet their target, only 2000 impressions will be
available for low priority campaigns. A campaign weight must have a
value of 1 or greater if it is to remain active.

Max Media Manager User Guide

29



Max Media Manager User Guide

Using Max Media Manager : Managing Media Campaigns

Banners

A Banner is the creative entity that is placed in a designated area or
zone on a website. A banner can only be created as part of a campaign.

Banner administration

Operations on banners, such as adding, editing or deleting them may
not be visible immediately if you are using file caching. This is because
the cache refreshes every 20 minutes, thus creating the possibility for
a banner to be ‘live’ to be delayed by at most 20 minutes. For more
information, read about caching in the Delivery Configuration section of
the Max Media Administration Guide.

Adding a banner
There are two ways that you can add a banner to a campaign.
* Via the Inventory>Advertisers & Campaigns page;
« Via the Inventory>Banner Overview page of a specific

campaign.

Via the Advertisers & Campaigns page

Expand the campaign to which you wish to add a banner and click the
Create button :

! Advertisers & Campaigns | Publishers & Zones | Direct selection

‘i Add new advertiser

Name v ID
[ & Advertiser 2 618 I= overview _>K Delete
P ; Demo Advertiser 597 i= overview X Delete
;4_-', Furple Advertising 630 ) Create = Overview X Delete
Teacmvnﬁdpurple Advertising - Advanced 3466 3 Creiﬁe = Overview X Delete
[» [ Purple Advertising - Default Campaign 3437 = Overview X Delete

?? Show all | 0inactive advertiser(s) hidden <7 Expand all | [ Collapse all

Figure 27 Adding a banner from the Advertisers & Campaigns page.

The Add new banner page displays. The top section of the page
contains a drop-down list from which you can choose a banner type.

Please choose the type of the banner

Local banner {webserver) (v
b

Local banner (Webserver)
External banner

HTML banner

Text ad

Max Media Manager User Guide

30



Max Media Manager User Guide

Using Max Media Manager : Managing Media Campaigns

Figure 28 The Add banner drop-down list.

Banner types
There are four types of banners :

Banner type Icon | Description

Local banner (DB) D These are stored locally by Max Media Manager in the
database.

Local banner D These are stored locally by Max Media Manager on the

(Webserver) local filesystem or a designated FTP site

External banner B These are stored remotely, typically on the
Advertiser’s server.

HTML banner @ These are banners defined by HTML code and may

comprise plain text, forms, multiple images and
external banner networks.

Text banner @ A text banner consists of plain text, best exemplified
by Google’s ‘Sponsored Links'.

When you make a choice from the drop-down list, the page refreshes
to show a form appropriate to the type of banner you have elected to
add. Each form has a common section that specifies delivery conditions
and banner weighting. See Figure 29. Read the More about Banner
Types for additional information about banners.

Note: It is possible to deactivate any of the possible banner types in
the Configuration Settings area of the Administrator console. If you do
not see all of the banner types above, it is not activated. Please refer
to the Administrator Guide for more information.

Adding a local banner

A local banner is stored on your computer or local network. The local
banner form is divided into four sections :
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D Local banner {Webserver) m

Select the image you want
to use for this banner

|| Browse... |

Destination URL {incl, http:/7) |http s |

Target

Alt text

Status text

/ This section is common for
all banner types. Read
more about Keywords,
Description and Weight

Text below image

Keywords

Description

Weight

0

Figure 29 The local banner form.

The first section deals with selecting the desired image as a banner for
your campaign. Click the Browse... button to open your local
Operating System ‘Choose File’ dialogue. Navigate to the image you
want to add and double-click it. The full path to your banner is reported
in the ‘Select the image...” field.

Max Media Manager supports a large number of image formats for local
banners, as summarised below :

Format Type

.Jjpeg, .jpg, .gif, | Image

.png

.swf Flash movie
.mov QuickTime movie
.rpm Real Media movie

The next section of the form lets you decide the destination address for
the banner you are adding. The destination is the URL to which a user
is directed when they click the banner. Enter the URL in the Destination
URL field. Note that the full URL must be added, including http://.
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Destination URL {incl. http: /) i_http:f/www.awarez.net

Target |_top| |

Figure 30 Local banner - destination URL and target.

When a user clicks your banner, you can specify the frame in which
your destination URL will open, if desired. Enter this location in the
Target field. You can leave this field blank, in which case the target will
be specified according to default settings or a value specified during
invocation. See Generating Ad Tags.

Q TIP

Frame targets include _top, which opens a destination page in the window occupied
by the current frameset. i.e. replaces the frameset completely; _blank, which opens
a destination page in a new window; _parent, which opens the destination page in
the frame that contains the current frameset. This only differs from _top when
‘nested frames’ are used; _self, which opens the page in the same frame as the link.

The next section of the form deals with text options related to the
banner :

Alt text IMax Media Manager Ad Server |
Status text iSee www . awarez.net |
Text below image |&warez.net |

Figure 31 Local banner - text option fields.

The copy you type in the Alt text field will be displayed in the user’s
browse in the form of a ‘tooltip” when the mouse is passed over the
banner. It also displays if the image file has not yet downloaded to the
browser. It also supplies the legend to a popup window’s title bar. (See
Generating Ad tags for Popup types for more information). If you
do not want any text to be displayed then leave this field blank.

You can change the status message in a browser by entering your
alternative in the Status text field. The status message appears in the
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status bar at the bottom left of the browser window. When you pass
the mouse cursor over a banner, the destination URL is shown in the
status bar by default. In javascript-enabled browsers, your alternative
text will replace the default. If you do not want to replace the default
status message, leave the field blank.

Note that some browsers and browser plugins disable the ability for
Javascript to display the status message. If you do not see a status
message, chances are that this is the cause.

You can add text to appear below your banner in the Text below image
field. When this text is clicked in the browser, the user is directed to
the web address you specified in the Destination URL field. You can
format this text using basic HTML tags. Leave the field blank if you do
not wish to add any text below the banner.

Note that Max Media Manager detects the size of the banner
automatically.

Adding an external banner

An external banner is stored remotely on an external server. If the
image file you wish to use is stored in this way, then you should select
the External banner option from the banner type drop-down list. The
appropriate form for this type of banner is displayed after a brief
refresh of the page.

In the External URL field, enter the location of the image you want, in
the form of a complete URL, including the image filename.

& External banner

Image URL {incl, http://) {http:/fwww awarez.net/bannery . gif |

Figure 32 External banner - specifying the image URL.

Max Media Manager supports a large number of image formats for
external banners, as summarised below :

Format Name

.Jpeg, .jpg, .gif, | Image
.png

.swf Flash movie

The next section of the form lets you decide the destination address for
the banner you are adding. The destination is the URL to which a user
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is directed when they click the banner. Enter the URL in the Destination
URL field. Note that the full URL must be added, including http://.

Destination URL ({incl. http: /) ?Btt_p_:_;{’_@ww.awarez.net

Target I:__s_el-iE ] |

Figure 33 External banner - destination URL and target.

When a user clicks your banner, you can specify the frame in which
your destination URL will open, if desired. Enter this location in the
Target field. You can leave this field blank, in which case the target will
be specified according to default settings or a value specified during
invocation. See Generating Ad Tags.

Q TIP

Frame targets include _top, which opens a destination page in the window occupied
by the current frameset. i.e. replaces the frameset completely; _blank, which opens
a destination page in a new window; _parent, which opens the destination page in
the frame that contains the current frameset. This only differs from _top when
‘nested frames’ are used; _self, which opens the page in the same frame as the link.

The next section of the form deals with text options related to the
banner :

Alt text ;:Nee_ci a Ser\;'i_lj_g_Sol-Jt_i.on? |
Status text ?:See www.awarez.net |
Text below image ;:Awarez Ser{f_i.ng_Sol_uti-Sn[ |
Size width: [468 | Height:[s0 |

Figure 34 External banner - text option fields.

The copy you type in the Alt text field will be displayed in the user’s
browse in the form of a ‘tooltip” when the mouse is passed over the
banner. It also displays if the image file has not yet downloaded to the
browser. It also supplies the legend to a popup window’s title bar. (See
Generating Ad tags for Popup types for more information). If you
do not want any text to be displayed then leave this field blank.
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You can change the status message in a browser by entering your
alternative in the Status text field. The status message appears in the
status bar at the bottom left of the browser window. When you pass
the mouse cursor over a banner, the destination URL is shown in the
status bar by default. In javascript-enabled browsers, your alternative
text will replace the default. If you do not want to replace the default
status message, leave the field blank.

Note that some browsers and browser plugins disable the ability for
Javascript to display the status message. If you do not see a status
message, chances are that this is the cause.

You can add text to appear below your banner in the Text below image
field. When this text is clicked in the browser, the user is directed to
the web address you specified in the Destination URL field. You can
format this text using basic HTML tags. Leave the field blank if you do
not wish to add any text below the banner.

You must specify the image size when adding an external banner; Max
Media Manager cannot detect the size of an image held remotely.

Adding an HTML banner

You can add a banner using raw HTML code. If you wish to add a
banner using HTML, then select the HTML banner option from the
banner type drop-down list. The appropriate form for this type of
banner is displayed after a brief refresh of the page.

-‘&T HTML banner

!;E;'F?-http:f’jmmw.awar‘ez.net' target ='_hlank's
!:'img src="http: /A, awarez, net/bannerx, gif' width="488" height="80"'»< a>

Alter HTML to enable tracking of AdClicks Generic HTML banner [

Figure 35 The HTML field.

Enter the desired HTML code in the HTML banner field. Use the Return
or Enter key to start a new line of code if required. Since this code will
be inserted within the ‘target’ page, there is no need to enter <html>
of <body> tags.

Note that Max Media Manager directly inserts the HTML directly into the
page that hosts the ad tag. Any omitted character (like a closing
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bracket) in this field will most likely adversely affect the display of the
web page that hosts the ad tag.

The checkbox Alter HTML to enable tracking of AdClicks permits you to
specify that Max Media Manager can alter the HTML code you add so
that click tracking can be logged automatically.

You can paste HTML from a supported third-party ad server into the
text box. You must select the corresponding third-party ad server from
the drop-down list box just beneath the HTML banner text box. Learn
more about HTML banners in the More about Banner Types section.

If you've added your own HTML, then you can choose Generic HTML
banner from the list.

| Generic HTML banner L '\\&
Generic HTML banner

Rich Media - Awarez Max Media Manager
Rich Media - Atlas I
Rich Media - Bluestreak |
Rich Media - DoubleClick d
Rich Media - Eveblaster 1
Rich Media - Mediaplex |
Rich Media - Tango Zebra
Rich Media - Falk

Figure 36 The HTML Banner option list.

The next section of the form lets you decide the destination address for
the banner you are adding. The destination is the URL to which a user
is directed when they click the banner. Enter the URL in the Destination
URL field. Note that the full URL must be added, including http://.
Since, in our illustration (Figure 35), the destination URL is included
within the HTML code, the data you enter in the Destination URL field
(Figure 37) is discarded by Max Media Manager.

Destination URL (incl. http: /49 ?H&p:f?www.awarez.ne'f_ |
Target I_bl-a nk i |
Size wridth: 4?5@ | Height: [a0r |

Figure 37 HTML banner - Specifying the destination URL, target and image size.

If the ‘Alter HTML' checkbox is checked and there is a clickURL which
does not specify a destination, the value in the Destination URL field is
used. Note that in almost all cases, this field is ignored.

When a user clicks your banner, you can specify the frame in which
your destination URL will open, if desired. Enter this location in the
Target field. You can leave this field blank, in which case the target will
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be specified according to default settings or a value specified during
invocation. See Invocation, Section XXX. Note that Max Media Manager
will ignore your entry in this field if the target is specified within the
HTML code. This field is only used when the ‘Alter HTML’ field is
checked.

Q TIP

Frame targets include _top, which opens a destination page in the window occupied
by the current frameset. i.e. replaces the frameset completely; _blank, which opens
a destination page in a new window; _parent, which opens the destination page in
the frame that contains the current frameset. This only differs from _top when
‘nested frames’ are used; _self, which opens the page in the same frame as the link.

You must specify the image size when adding an external banner; Max
Media Manager cannot detect the size of an image held remotely.

Adding a text banner

Text ads, as the name implies, consist of plain text with the option of
including basic HTML to format it. Naturally, no image needs to be
created or specified for this kind of ad. If you wish to add a text
banner, then select the Text banner option from the banner type drop-
down list. The appropriate form for this type of banner is displayed
after a brief refresh of the page.

i_é] Texnt ad

Max Media Manager 1s geared for large-scale ad serwing emvironments
- ower 1 million impressions per day - as well as focusing

lon the reguirements of sophisticated users - agencies,

laffiliate networks, and large adwvertisers and publishers.

Figure 38 The Text ad field.

Enter the desired copy into the Text ad field. Use the Return or Enter
key to start a new line of text if required.

The next section of the form lets you decide the destination address for
the banner you are adding. The destination is the URL to which a user
is directed when they click the banner. Enter the URL in the Destination
URL field. Note that the full URL must be added, including http://.
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Destination URL {incl, ktkp: /5 Ell';ttp:j;‘-www.aware_iget

Target i__:EI_énE |

Figure 39 Text banner - specifying the destination URL and target.

When a user clicks your banner, you can specify the frame in which
your destination URL will open, if desired. Enter this location in the
Target field. You can leave this field blank, in which case the target will
be specified according to default settings or a value specified during
invocation. See Zone Invocation.

©

Frame targets include _top, which opens a destination page in the window occupied
by the current frameset. i.e. replaces the frameset completely; _blank, which opens
a destination page in a new window; _parent, which opens the destination page in
the frame that contains the current frameset. This only differs from _top when
‘nested frames’ are used; _self, which opens the page in the same frame as the link.

Keywords, Description and Weight

All Add banner forms share a common set of fields in which you can
specify Keyword and Description properties and a Weight value.

The Keywords field allows you to specify one or more keywords
associated with the banner you are adding. When using ‘Direct
Selection’, the delivery engine uses keywords as one of a number of
criteria to determine which banners should be delivered to a web site.
See also Chain settings for more information about ad selection and
delivery to a web site. You can use more than one keyword, separating
each one by a space. There are reserved keywords which the
application recognises in a special way. If you specify the keyword
global, the banner associated with that keyword will always be
considered for delivery. If you specify the keyword default, the banner
associated with that keyword is automatically linked to zones without
any linked banners. See Zone setup to learn more about zones.

The Description field allows you to enter some meaningful text for your
own use to identify the banner. This content is optional and is not used
by the application in any operations.

The Weight field is reserved for entering a value that will determine the
banner weighting and influences the likelihood that a particular banner
may be displayed within a campaign. Thus, a banner specified with the
weight of 3 is likely to be displayed three times as often as a banner
with the weight of 1 within the same campaign.
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Completing the Add banner process

Once you are satisfied with the information you have entered, click the
Save Changes button to complete the process. The information is
committed to the database.

By default, the Delivery Options page is displayed, since this is the
next logical step in the process.

The image you chose for this banner is displayed at the top of the page
and is fully-functioning, in that the links, alt text and status text you
specified are all active.

Statistics Reports BUFELGIETE Settings douglaswood [217,205.242.152] Logout (O

& [id&30] Purple advertising > L) [id3437] Purple advertising - Default Campaign > \;] [id7099] purple advertising demo ban...

Need a Serving Solution??

www.awarez.n >—"i
the online ad-serving answerl

Text that links to www,awarez net

Figure 40 Your banner displayed at the top of the Inventory pages.

You can check whether your specifications are as required. Passing the
mouse cursor over the banner, for example, displays the defined Alt
text :

Need a Serving Solution??

www.awarez.net
‘h the oniine ad-serving answerl

Text that links to www . awarez . net Banner that links ko www, awarez, net

Figure 41 Checking the Alt text for the banner.

Check the browser’s status bar to see if your defined status message
text is displayed properly :

#&] Go to Awarez.net

Figure 42 The browser's status bar.

Editing a banner

You can edit most of the properties of an existing banner in the
Inventory : Banner properties page. To display this page, locate the
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banner you wish to amend in either the Inventory : Advertisers &
Campaigns page (you may need to expand the Advertiser and
Campaign entries that own the banner in order to see it) or from the
Inventory : Banner Overview page of the campaign that owns the
banner. Click the banner name to view the Banner properties page.
Here, you can change the fields as required, but note that the type of
the banner cannot be changed.

Remember to click the Save Changes button to commit your
alterations to the database.

Deleting banners

Deleting a banner is a simple operation. Locate the banner you wish to
delete in the Advertisers & Campaigns page or the Campaign

overview page.
Click Delete
to remove
this banner

- @5 Purple advertising 630 1]3 Create = Overview X Delete

~ [ In The Black Finance 3586 [ Create 1= Overview X Delete
|_1 test 7230 % Delivery
= [ Pornle Advertisinn - Advanrad L E

Figure 43 Deleting a banner in the Advertisers & Campaigns page.

Click the Delete button associated with the banner you want to
remove. A confirmation dialogue is displayed :

Microsoft Internet Explorer I
r‘“

9

"“l") Do o really wank to delete this bannery?

[ ok _] [ Cancel

Figure 44 the standard delete banner dialogue.

This gives you the opportunity of changing your mind and retaining the
banner. Clicking Cancel stops the delete process. Click OK to confirm
your deletion choice. The banner details are removed on a refresh of
the page.

There are other ways to delete a banner :

In the Inventory : Banner properties page you can access the
Modify menu in the left-hand panel. Click the Delete button to
remove the currently-displayed banner.
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Modify banner |

i-ﬂ Duplicats |

{5 Mave to

Figure 45 Deleting a banner from the Modify menu.

In the Inventory : Banner overview page. Note that you have the
option of deleting a specific banner in the list, or all banners listed.

Campaign properties | Banner overview ! Linked zones | Linked Trackers

L] Add new banner

MName D

[ I_] test ] % Delivery B Deactivate x DeEte
Keywords: test
Size: 16 x 16 Weight: 1

% Zhow all | 0inactive banner(s) hidden g/<7ﬁant:l all | [ Collapse all
X Delef® all banners @ Deactivate all banners

Figure 46 Deleting a banner in the Banner overview page.

Whichever method you use to delete a banner, the confirmation
dialogue is displayed (see Figure 44) before the removal operation can
be completed.

When you delete a banner, it is removed from the system and cannot
be restored. All statistics associated with that banner within its owning
campaign are also removed.

Copying banners

Max Media Manager allows you to copy existing banners easily. Locate
the banner you wish to copy in the Advertisers & Campaigns page or
the Campaign overview page.

Click the banner name to open the Inventory : Banner properties
page. Click the Duplicate button in the left-hand panel’'s Modify
menu. This copies the currently-displayed banner.
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Modify banner

in"'_‘T Duplica
33 i

-|_." Move to
|[i43156] Demal v |

> Delete

Figure 47 The Duplicate banner operation.

After a brief pause, the page refreshes, showing the newly-copied
banner. Note that unlike duplicated campaigns, the copied banner’s
name is unchanged, although the new banner is assigned a unique ID.

One way you can establish that the banner duplication has taken place
is to observe the path at the top of the page. For example, before
copying, the path is as follows :

& [id630] Purple Advertising > [C3 [id3466] Purple advertising - Advanced Teaching Ltd » U [id7098] Demo banner

After copying, the path is as follows :

& [id&30] Purple Advertising » [C3) [id3466] Purple Advertising - Advanced Teaching Lid D [id7237]Demo banner

This confirms that the banner has been copied.

You can change the name of the new banner by amending the
Description field of the banner’s properties. Indeed, you can amend
any of the properties of the duplicated banner if desired, however you
cannot change its type. Remember to click the Save Changes button
to commit your new information to the database.

Copying an existing banner is a rapid way of creating new banners that
have common properties. You can copy a banner owned by one
campaign and copy it to another campaign if desired.

Moving Banners

Moving a banner is a simple operation. Locate the banner you wish to
move in the Advertisers & Campaigns page or the Campaign
overview page.

Click the banner name to open the Inventory : Banner properties
page. In the left-hand panel, you will notice the Move to section of the
Modify menu.
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Modify banner |

{'_'?' Duplicate |

4’3 Move to

[id3156] Dermal+|
—|[1d315&] Demo Ca
> |[id3351] Advertise

[id3437] Purple Ad
[id3585: Furple &Ad

[id3587] In The
shdlid35a8] In The BI

Figure 48 the Move to control in the Modify menu, showing the list of target campaigns.

The drop-down list contains all of the available Campaigns to which you
can move the currently-displayed banner. Choose the destination
Campaign from the list and click the arrow button to start the move.

After a brief pause, the page refreshes, showing the new banner
properties as part of the destination campaign. Again, you can confirm
this by viewing the path at the top of the page. Thus, before moving
the path is as follows :

& [id&630] Purple Advertising » £ [id3466] Purple Advertising - Advanced Teaching Ltd > D [id7237] Demo banner

After the move operation is completed, the path is changed :

& [1d&30] Purple Advertising » [1d3586] In The Black Finance > D [id7237] Demo banner

Banners can be moved between campaigns from the same advertiser.
When moving a banner, all related statistics move with it.

Remember this when moving a banner that has already been live in a
high priority campaign. In this scenario, the statistics for the banner
are moved to the new campaign, but the old campaign has logged the
views already (and conversely, the new campaign has NOT logged the
views). This can give the impression that the new campaign will over-
deliver, and the old campaign will under-deliver.
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Delivery Options

The Delivery Options tab displays a page in which you can set
conditions that must be met before a banner is displayed. These
conditions set limits on the delivery of banners and as such are
referred to as Delivery Limitations.

It is possible to specify multiple limitations per banner and to use
logical operators to build a conditional framework for the display of
banners.

i Advertisers & Campaigns | Publishers & Zones || Direct selection

&', add new advertiser

Name -~ D

B & Advertiser 2 618 i Overview X Delete
- & Dema Advertiser 597 i Create = overview X Delete
P 3 Dermo Campaign 3156 i= Overview X Delete

[» [ In The Black Finance - Extra 3587 I= Overview X Delete

v G‘r Purple Advertising 630 i3 Create = Overview X Delete
= (23 1In The Black Finance 3586 Li Create = Overview ¥ Delete

|_T Demo banner 7237 c% Delifry_ A Delete

P 2 Purple Advertising - Advancad 486 i= ovetviEn X Delete

Teaching Ltd

Figure 49 Accessing the Delivery Options page for a chosen banner.

Creating a delivery limitation

Each banner in the Inventory : Advertisers & Campaign page has a
Delivery button associated with it. Click this button to view the
Delivery Options page. Delivery buttons are also available in the
Banner Overview page.

In the Delivery options page you can choose one of a number of
options for limiting the delivery of a banner.

| weekday B =]
Weekday @

Time

Date

Client IF

Domain

Language

Country

Continent

Browser

05

Useragent

Referring page

Source
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The options available are described in the Delivery limitation options
section.

Delivery options overview

The Delivery options page, then, is the place where you can set
limitations on the delivery of a banner to its assigned web sites. In
addition, you can specify certain parameters, called Delivery Capping,
where you define an overall limit or ‘cap’ to the banner delivery.

Banner pl'opertiesj Delivery options | Append others | Linked zones

Delivery limitations

Only display this banner when:

B Date |is later than i.Y.!

|14 :_v:';l Dec:em"i.Jer._.i\;:f | 2004 .V

AN [v] % pate Lis earlier than []
[15[][March  [w][zo05 [+]
X Remove all limitations 3 Weekday
Delivery capping
Once this banner has been !_ Fhitis !_ | minutes |- _| cantnds

delivered once, don't show this
banner again to the same user
far:

Do not show this banner to the - | times
same user more than: E—

Do not show this banner during 2 | times
the same session more than: —

Save Changes
Figure 50 A typical Delivery options page.

As Figure 50 illustrates, you can add more than one delivery limitation
for a banner. You can combine limitations so that they are mutually
inclusive (AND) or mutually exclusive (OR).

Using AND is the equivalent of saying "If limitation A is true and
limitation B is true, then this banner is available”
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Using OR is the equivalent of saying “If one of limitations A and B is
true, then this banner is available”.

In the example shown, two Date delivery limitations are combined
(with AND) to specify a period in which the banner can be displayed in
the target web site(s). You might add a Weekday limitation with
another AND to specify particular days within the defined period when
the banner can be displayed.

When you have a number of limitations added for a banner, you can
promote or demote each one to change their order. This may be
necessary to obtain the desired limitation framework or to prevent
possible conflicts.

You can define Delivery cappings that set overall conditions for
display. These override any set limitations. For instance, adding a value
of 20 in the Do not show this banner to the same user more than: field
would override a Time delivery limitation, if a user exceeded the value
during the hours when the Time delivery limitation permitted the
banner’s display. Learn more in the Cappings section.

When you are satisfied with the settings you make in the page,
remember to click the Save Changes button to commit the
information to the database. Note that on saving your settings, the
next tab is selected automatically to display the Append others page,
as this is the next logical step in the process.

Delivery limitation options

There are a wide range of limitations that you can set for the delivery
of a banner.

The following table outlines each of the limitations available to you :

Delivery limitation | Sets this condition
Weekday IéltT)lts display of banners to a specific day (e.g. Monday, Tuesday,
Time Limits display of banners to specific hours during the day.
Limits display of banners to a specific date or period bounded by
Date h -
a starting date and expiration date.
Client IP Limits display of banners to a range of IP addresses.
D . Limits display of banners to a specific domain name, such as .de,
omain
fr etc.
L Limits the display of banners to a client that has a specific
anguage
browser default language.
Country Limits the display of banners to a specific country. See
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GeoTargeting.

Limits the display of banners to a particular continent. See

Continent .
GeoTargeting.

Browser Limits the display of banners to a specific type of browser, i.e.
Netscape, etc.

oS Limits the display of banners to a specific type of operating

system, such as MacOS.

Limits the display to a specific useragent string. The useragent
Useragent string usually contains the browser and OS versions, as well as
additional information, like whether Flash is installed.

Limits the display of banners according to the content of a URL of
Referring page a referring page. Note that this is the referring page to the page
that hosted the ad, not the referring page of the ad itself.

Limits the display of banners to a specific page or part of a web
Source page, according to the source parameter of the banner invocation
code.

Weekday Delivery Option

You can limit the display of a banner to a day or number of days of the
week. A drop-down list in the Delivery options page allows you to set
an option to qualify checkbox selections.

% weekday | is equal to :YE
i equal to %
iz different from

Figure 51 The available options in the Weekday drop-down list.

For instance, you can select is equal to in conjunction with the choices
in the form, to limit display to just Monday and Tuesday.

Delivery limitations

Only display this banner when:
B weekday :"i_s__n_eq_ua_! to \;' X | aw

O su ] Mo [ Tu [ we
O Th O Fr [ sa

Figure 52 Setting the weekday Delivery limitation.
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Each delivery limitation form includes options for Delivery capping.
Read more in the Delivery capping section.

Time Delivery Options

You can limit the display of a banner to a particular time or periods of
time. A drop-down list in the Delivery options page allows you to
choose an option to qualify your checkbox selections.

% Tirme i5 equal to Y%
is equal to 1
is different from

Thus, in the example below, a banner’s display is limited to the
selected times, namely 07:00 to 18:00 hours.

Delivery limitations

Only display this banner when:
B Time is EC!L_Ia|"tD | X | aw

doon Oawo [zioo [ 3o
40 [Oswo0 O smoo 7:00
8:00 2:00 10:00 11:00
12:00 13:00 14:00 15:00
16:00 17:00 100 [ 19:00
[ zoio0 [ z1:00 [ zzi00 [ 23000

Figure 53 Setting the time (hour) Delivery limitation.

Date Delivery Options

You can limit the display of a banner to a particular date or period
bounded by a starting date and expiration date. A drop-down list in the
Delivery options page allows you to qualify checkbox selections.

F Date is equal to

15 equal to ?
is different from M|
is later than

|is later than or equal to
is earlier than

is garlier than or equal to

Thus, you can create a limit that ensures a banner is displayed later
than 14 December 2004 :
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Delivery limitations

Only display this banner when:
% Date ;-is later than v X | aw

[14 ][ December [v][2004 [v]

Figure 54 Setting the date Delivery limitation.

If you want to create a delivery limitation that is bounded by a start
and finish date, then you can combine two date delivery options for the
same banner. The second date delivery option would represent the end
or expiration date :

Delivery limitations

Only display this banner when:

D Date is later than V' X | aw

|14 [v] | December [v]|2004 [v]

AND | v B Date is garlier than [2] X av

14 [v][march  [se][2005 [v]

Figure 55 A combined set of date delivery options.

Note the logical operator drop-down list. You can choose from AND
and OR. In the case of the example cited above, AND is the proper
choice to combine the two dates. Now, a banner will be limited to
displaying between a date later than 14 December 2004 and one
earlier than 14 March 2005, (i.e. 15 Dec 2004 - 13 Mar 2005).

Client IP Delivery Options

You can limit the display of a banner to users that have a particular IP
address. A unique IP address is assigned to every user who connects to
the internet. You can qualify your entry with one of two available
options :

F Client IP is equal to \1%

is equal to
is different fram

You enter the desired IP address in the available field. Typically, you
would wish to specify a range of IP addresses to target. You can do this
in one of two ways :
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1. Using wild (*) cards;
2. Using the base IP and the net mask.

Using wild cards is straightforward. For example, specify 217.205.*.*
to target all IP addresses from 217.205.0.0 to 217.205.255.255.

Delivery limitations

Only display this banner when:
F Client 1P is equal to el X | aw

|217.205 % ¥

Figure 56 Setting the Client IP delivery limitation.

Alternatively, you can enter the base IP and net mask in the following
format :

217.205.0.0/255.255.0.0 - this will target all IP addresses from
217.205.0.0 to 217.205.255.255.

A valuable advantage in specifying a client IP address is in targeting
users of a specific ISP (Internet Service Provider). ISPs are allocated
blocks of contiguous IP addresses. You can target those blocks using
either of the above-mentioned methods.

Domain Delivery Options

Domains are expressed in human-readable form and typically include a
country-specific suffix (such as .de, .fr etc.). Users who connect to the
internet have a domain name in addition to their unique IP address. It
is possible, therefore, to limit banner delivery by targeting the user’s
domain. You can qualify your entry with one of two options from the
drop-down list :

% Carnain is equal to VI§
i5 equal to ]
i= different fram

For example, you can target users whose domain name includes the
suffix that represents Germany :

Delivery limitations

Only display this banner when:
% Dormain |is equal to | X | aw

.d§|

Figure 57 Setting the Domain delivery limitation.
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Note that this does not guarantee that the above illustration would
target only German users or people who reside in Germany. A user in
Denmark, for instance, could connect to the internet using a German
ISP and would have a domain name that includes ‘.de’. You can use the
Language Delivery limitations to help you focus on a specific audience.

Language Delivery Options

You can limit the delivery of a banner according to the default language
of the user’s browser. A browser running on a machine with a Spanish
language OS installed will have Spanish as the default language. Max
Media Manager can detect this default language setting. You can
qualify your language selection with an option from the drop-down list :

% Language i equal to b
i5 equal to b&
iz different fram |

Targeting a Spanish audience can be achieved as follows :

Delivery limitations

Only display this banner when:

% Language ;-is equal to Tsel X | A=

[slovak
[ slovenian

panish
ih Spanish/argentina

Figure 58 Setting the Language delivery limitation.

This setting does not guarantee that your target audience will always
be reached. Spanish-speaking users whose browser default language is
not Spanish (because they reside outside of Spain or have a foreign OS
installed) will not be targeted, even where Spanish is specified in their
browser language settings (see Figure 59), since Max Media Manager
cannot detect other than the default language setting. You can use

GeoTargeting to help you refine your audience targeting.
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Language Preference [ EJ@

Some Web sites offer content in multiple languages, You can
chaose several languages below; they will be treated in order of
prioriky,

Language:
English (United Kingdom) [en-gb]
Spanish {Traditional Sort) [es]

&dd,

Menus and dialog boxes are currently displaved
in English {United States),

[ oK ]l Cancel l

Figure 59 Internet Explorer's language preference setting.

Browser Delivery Options

You can limit display of a banner to a particular type and version of a
browser. Max Media Manager can detect the user’s browser name and
version as the banner is loaded to it. You can qualify your browser
selection with one of the following choices :

G Browser is equal to v,
15 equal to {‘E
iz different from .

This is particularly useful where banners have properties that are
incompatible with or are designed specifically for a certain type of
browser.

Delivery limitations

Only display this banner when;

5 Browser is equal ta. _v' X | aw
[Jie4 IES IE6
D Metscape 3 D Metscape 4 D Metscape 6+
[ safari [ omniweb [ icab
D Opera D Kongqueror D AOL
[ msn [ webTy

Figure 60 Setting the Browser delivery limitation.

In the example shown above, the banner will be displayed only if the
user’s browser is Internet Explorer 5 or Internet Explorer 6.
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OS Delivery Options

Max Media Manager can detect the operating system on which the
client browser is running and thus use this information as a basis for
limiting delivery of banners. You can qualify your OS choice with the
following :

% 05 |is equal to [l
i5 equal to %
iz different fram

Being able to restrict banner display to particular operating systems
has particular value in promoting products that are OS-related. For
instance, software for Linux users or perhaps peripherals aimed at the
Apple (MacOS) market.

Delivery limitations

Only display this banner when;

Bos lisequalte [v] X|ay
[ windows [ windows CE MacOSs
[ Linux [ esp [ sun
[ 1R1x [ amx [ unix
P

Figure 61 Setting the OS delivery limitation.

The above illustration, then, restricts delivery to MacOS users only.

Useragent Delivery Options

If there is some other parameter in the Useragent string that you want
to target (e.g. Javascript version), you can set a limitation on a pattern
in the useragent string. Note that this can be unreliable - each
browser and OS has a different useragent string, and the formats of
the string vary widely. In most cases, you will only want to target
either an OS or a browser, and should use those limitations rather than
Useragent.

Referring page Delivery Options

You can target a particular audience by using this delivery limitation.
Users who visit your site via a link from an external website can be
delivered a particular banner. The drop-down list has two options :
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‘% Referring page | contains _v%
contains 1
doesn't contain

You can restrict the display of a banner to those occasions when an
external website’s page (the referring page) has certain text within its
URL :

Delivery limitations

Only display this banner when:
% Referring page | contains | X | aw

www.awarez.neﬂ

Figure 62 Specify the Referring page delivery limitation.

Figure 62 specifies that if the referring page contains www.awarez.net
in its URL, then this banner will be displayed.

NB :This limitation will only work if you are using Local mode, Remote
invocation for JavaScript to show your banner. This limitation will not
work if you are using any of the other invocation types. This is
because Max uses Javascript to determine the referrer on the page
which contains the ad tag. Also note that browser support for the
referrer header is decreasing, as a result of privacy concerns over this
header.

Source Delivery Options

“Source” in this case refers to the source parameter of the banner
invocation code. Read about Zone Invocation. In most cases, ‘source’
is used to tell the ad server the specific section of the web site that the
ad attached to. Thus, by limiting by a source, you are limiting the
display of the banner to only one section (channel) of the site. You
have two options to qualify your keyword entry :

B cource is equal to V%
is equal to i
is different fram

If the source parameter, for instance, is headlinesection (Figure 63),
agrees with that defined in the banner invocation source parameter,
then the banner will be displayed.
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Delivery limitations

Only display this banner when!
B source |is equal to _i_v! X | aw

hegd_linn_es_e;tio_n|

Figure 63 Specifying the Source delivery limitation.

If you want to match multiple source parameters with a single
limitation, you must adhere to the following format rules :

Limitation string Source parameter

home/sport matches home/sport

does not match | home, home/sport/football

home/sport* matches home/sport, home/sport/football

does not match | home, home/news/sport

*sport matches home/sport, home/news/sport, sport

does not match | home, home/sport/football

*sport* matches home/sport, home/sport/football, sport

does not match | home

GeoTargeting

GeoTargeting is an extension to delivery limitations. It provides the
functionality to specify delivery of a banner to a specific country or a
specific continent.

In order for GeoTargeting to work, a 3™ party Geotargeting Database
must be present. Max Media Manager provides integration with two
GeoTargeting databases: MaxMind, and IP2Country. For more
information about acquiring and installing these databases, please
reference the Administration guide.

The GeoTargeting database holds the necessary entries to determine
the country and continent in which the viewer of the ad is currently
residing. GeoTargeting is more accurate than specifying delivery
limitation by IP Address, Domain or Language to target users in a
particular country. The GeoTargeting database contains sufficient
information to establish the geographical location of a user, based on
the IP information extracted by Max Media Manager.

Where Geotargeting is enabled, you will be able to set delivery
limitations by Country and Continent.
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Country Delivery Options

You can limit the display of a banner according to the country from
which a visitor accesses the website. You have two options for
qualifying the selections you make :

% Country is equal to %}’
i5 equal to L
is different from

You can make any number of selections from the country list provided.
If the location (country) of the user matches the specified selections,
then the limitation will apply.

Delivery limitations

only display this banner when:

% Country

[ IUnited &rab Emirates |
[l united Kingdorn |
[“lunited States

D united States{mnor Qutlying Islands
DUruguay &

Figure 64 Selecting the Country delivery limitations.

Where the country of the user cannot be properly established, the
default behaviour is to display the banner.

Continent Delivery Options

In similar fashion to the Country delivery limitation, you can restrict
display of a banner to users who access the website from a particular
continent. Since Max Media Manager can establish the country of
origin, the continent in which that country is defined to be part can be
deduced. You have two options to qualify your selections :

% Continent is equal to [w
15 equal to L%-
is different from

You can make any number of selections from the continent list
provided. If the location (continent) of the user matches the specified
selections, then the limitation will apply.
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Delivery limitations

Only display this banner when:

G% Continent ||s equa-l.-{ﬁ .;:J X | aw
[TTATICE T
[¥] australia/Oceania
[ caribbean

[ south America L8
[“I Horth &merica {b fae |

Figure 65 Selecting the Continent delivery limitations.

Where the country of the user cannot be properly established, the
continent cannot be deduced, in which case the default behaviour is to
display the banner.
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More about Banner Types

Flash banners

You can add Flash banners in the same way that you add image
banners. Max Media Manager seamlessly adds the correct HTML that
calls the Flash file. However, there is a distinction with Flash banners
that should be considered. In some cases, Flash banners contain hard-
coded URLs in the file. Thus, when a visitor clicks the banner, the Flash
player will instruct the browser to navigate to the embedded URL
directly, effectively by-passing the AdClick mechanism.

You can tell Max Media Manager to check for hard-coded links in a
Flash file. If such links are discovered, Max offers you the option of
converting those links, using an in-built simple Flash editor provided
with the application.

When you add a new Flash file and upload it, Max detects its file type
and displays a additional checkbox :

L__[ Local banner {Webserver)

Select the irmage you want iﬁ.isead.swf | Browse... |

to use for this banner
Check for hard-coded links inside the Flash file

Figure 66 Adding a Flash file invokes a special checkbox.

Select Check for hard-coded links inside the Flash file if you want the
option of editing the embedded URLs. On Save changes, the
application will check (if you selected the checkbox) for hard-coded
URLs in the file. If such links are discovered, a new page is displayed in
which you can begin the process of conversion.

| T S
| Convert Flash links |

The Flash file you just uploaded contains hard-coded urls, phpAdsNew won't be able to track the number of AdClicks for this
banner unless you convert these hard-coded urls, Below you will find a list of all urls inside the Flash file. If you want to convert
the urls, simply click Convert, otherwise click Cancel.

Please note; if you click Convert the Flash file you just uploaded will be physically altered,

Please keep a backup of the original file. Regardless of in which version this banner was created, the resulting file will need the
Flash 4 player {or higher) to display correctly,

;@3 Hard-coded links

Destination URL {incl, hitp:/f) i_http:,.-",.-"www.advanceteach.co.uk 1®

Target [_blank |

Convert Compress SWF file for faster downloading (Flash & player required)

Figure 67 The Convert Flash links page.
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The Convert Flash links page lists the hard-coded links that Max
Media Manager detected in the file. Alongside each item listed is a
checkbox, ticked for conversion by default. You can choose to turn off
the conversion of the links by selecting the desired checkboxes. In
addition, you can amend the itemised links and the target frame if
required. Once you are satisfied with the selections and changes you
have made, click the Convert button. The URLs will be converted to
Max Media Manager’s tracking address.

Note that (see Figure 67) you have the option for compressing the .swf
file for faster downloading at the target site. This compressed format
requires the visitor to use Flash 6 player. Those visitors who have an
earlier version of the player will be alerted to the availability of an
update to Flash 6.

On conversion, the links will be listed as Destination URL in the Banner
properties page.

It is recommended that you keep an original copy of any Flash banner
you want to convert, since Max Media Manager alters the original file in
the course of conversion.

The MFAA CIlickTAG

Flash banners that are created using the Macromedia Flash Advertising
Alliance guidelines are supported by Max Media Manager. These
guidelines are, to some extent, a standard by which Flash banners will
function correctly in Max Media Manager and many other leading ad
servers.’

The guidelines suggest that hard-coded URLs are replaced by the
clickTAG ActionScript variable. This variable should contain the required
click-tracking URL and subsequently will redirect to the URL that you
specify in the Destination URL field in the Banner properties page.
Naturally, to define the clickTAG variable, you must be able to access
the source code of the Flash banner.

HTML banners

HTML banners are banners which deliver HTML code supplied by
another ad server, or some other source. Max Media Manager blindly
displays the HTML without error checking, so make sure that the HTML
that is put into the text area will not break a browser. Note that many

1 such as DoubleClick, TargetNet, 24/7 Media, Engage etc.
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errors occur when a tag is not properly closed (e.g. ‘</a’ rather than
‘</a>’).

The drop-down list box also allows you to instruct Max what kind of
alterations it should make to the HTML, according to your choice.

[ Generi.u.: HTr;ﬂL banner o '\\&

Generic HTML banner

Rich Media - Awarez Max Media Manager
Rich Media - Atlas I
Rich Media - Bluestreak |
Rich Media - DoubleClick d
Rich Media - Eveblaster 1
Rich Media - Mediaplex |
Rich Media - Tango Zebra
Rich Media - Falk

When you choose Generic HTML banner, Max Media Manager will make
alterations that vary according to the type of object you create.

Forms

Forms will be altered such that if a user submits a form, the post is
sent to Max Media Manager before proceeding to the final destination.
Any form fields that Max finds in the HTML will be converted in the
following manner:

« The form ‘action’ parameter will be changed to go to Max Media
Manager to log a click. The existing ‘action’ parameter will be
what Max Media Manager redirects to after the click is logged.

« All form ‘target’ parameters will be removed, and the target
parameter from the banner field will be used instead. If the
‘target’ parameter from the banner field is not defined, then the
‘target’ parameter that is set when generating tags will be used
instead.

Note that form fields will slightly change their behaviour. If there are
fields which are POST fields in forms, Max Media Manager will change
them to GET fields before redirecting to the final destination. The
reason for this is that redirect field cannot contain form POST variables.
If the final destination web page cannot handle receiving form variables
in @ GET fashion instead of a POST fashion, then ‘Alter HTML" will not
work.

Links

All links (anchor tags) will be altered in a similar fashion to forms - the
request will be sent to Max Media Manager before proceeding to the
final destination. All links that Max Media Manager finds in the HTML
will be converted in the following manner:
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e The ‘href’ parameter will be changed to go to Max Media
Manager to log a click. The existing ‘href’ parameter will be what
Max Media Manager redirects to after the click is logged.

« All link targets will be removed, and the target parameter from
the banner field will be used instead. If the ‘target’ parameter
from the banner field is not defined, then the ‘target’ parameter
that is set when generating tags will be used instead.

Third-party Ad servers

Max Media Manager knows the format of most popular ad server HTML.
If the HTML that is pasted into the text box comes from a supported ad
server, then you must select the corresponding ad server from the
drop-down list, and Max Media Manager will alter the HTML so that
clicks to the other ad server get redirected to Max Media Manager to
log a click, before arriving at the final destination.

Max currently supports the following ad servers: Max Media Manager
(of coursel!), Atlas, Bluestreak, Doubleclick, Eyeblaster, Falk, Google
Adsense, Mediaplex, and Tango Zebra.

Variables

Max Media Manager has a humber of variables which are derived at the
time a banner is used. These variables can be used to alter the source
of an HTML banner by hand. For example, if there is a third-party ad
server which is not yet supported by Max Media Manager, you can alter
the HTML manually to support click tracking yourself.

The following variables are available:

o {clickurl}
This will contain the click URL for Max Media Manager. Max
assumes that any text to the right of the URL is the destination.
This will override the destination in the banner. For example, to
add click tracking to a simple anchor tag:

BEFORE: <a href="http://mysite.com/mypage.html’>Click
here</a>

AFTER: <a
href="{clickurl}http://mysite.com/mypage.html’>Click
here</a>

This will instruct Max Media Manager to log a click, then
continue on to ‘http://mysite.com/mypage.html’ when the text
is clicked.

« {random}
Max will generate a 10 character random string and insert it in
its place. If there are multiple {random} tags in the same
HTML script, the same string will be used in every place. For

example the string:
<a
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href="http://nmysite. com nypage. ht M ?cachebust er ={rando

n’'>dick her e</ a>
could be changed to:
<a

href="http://nmysite. com nypage. ht M ?cachebust er =45ad2b
c5dd’ >d i ck here</a>

o {timestamp}
This is an alias for {random}. Note that this will contain a
random number, not the timestamp from the server. This tag is
supported for legacy reasons.

« {target}
This will insert the ‘target’ parameter of the generated tag into
this field. If there is no target parameter, then the target from
the banner will be used.

o {url_prefix}
This will insert the URL prefix into the tag. This will also
dynamically determine whether to use the HTTP prefix or the
SSL prefix.

+ {bannerid}
This will insert the ID of the banner into the tag. Note that this
is especially handy when appending banners to other banners.

« {zoneid}
This will insert the ID of the zone into the tag. Note that this is
especially handy when appending banners to other banners.

« {source}
This will insert the value of ‘source’ from the generated tag into
this field. Note that this is especially handy when appending
banners to other banners.

Capping

Delivery capping provides you with a way to fine-tine banner delivery
to particular visitors. You can specify the delivery of banners based on
duration (time-based), frequency (impression-based) and session
(session-based).

This facility depends on cookies being enabled in a visitor's browser in
order to function.
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Banner properties | Delivery options Append others Linked zones

Delivery limitations

Mo lirmitations

Q _:Weekday i_v?

Delivery capping Q

Once this banner has been - | hours |- | minutes |- | seconds
delivered once, don't show this e e e

banner again to the same user

far:

Do not show this banner to the [ | times
same user more than: e

Do not show this banner during |2 | times
the same session more than: —

Zave Changes

Figure 68 Available delivery capping parameters.

Time-based capping

This setting determines the delivery of banners according to a time
limit. Once a banner has been delivered to a specific visitor, it will not
be delivered to that user again until after the specified time has been
exceeded. You can define the duration in hours, minutes and seconds.

2nce this banner has been _ Igupiss B8 wisads 55 | | sarpie
delivered once, don't show this : L

banner again to the same user

for:

Note that as this is a visitor-specific setting, changes to the duration
will only apply immediately to ‘new’ visitors. In the case of visitors who
have already viewed the banner, the changed duration will only apply
after the previous duration expires.

Impression-based capping

You can set a cap on the number of times a specific visitor views a
banner. For that visitor, the number of views is calculated to the
defined number, after which the banner will not be delivered to them,
even if that visitor returns in other internet or browser sessions.
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Do not show this banner to the lj:d _j L
same user more than: '

Changes to the impression limit apply to all visitors at once. Thus, if
the number is reduced to an amount lower than a particular visitor has
already viewed a banner, that banner will no longer be considered for
delivery to them. If a visitor has viewed a banner 6 times (out of a set
limit of 10) and the limit is reduced to 8, then that visitor will be
delivered the banner only two times more. Setting the limit to 0 means
that effectively there is no limit, even to visitors who had reached the
previously-set cap for that banner.

Session-based capping

You can limit the number of times a visitor is delivered a banner within
a particular session. A session starts when a browser is first opened
and remains active while there is a browser window still open. As soon
as the visitor closes all the browser windows the calculated total of
impressions is returned to zero.

Do not show this banner during [3| e s
the same session more than: .

Changes to the limit apply in much the same way as those for
Impression-based capping, bearing in mind that a visitor’'s total is
‘zeroed’ on browser exit.

Delivery capping and cookies

If a visitor has cookies disabled in their browser, the delivery of the
banner will not be capped. In this case, a banner may be delivered
many more times than intended. If a visitor deletes all of their existing
cookies, then delivery capping information will be lost and the banner
will be delivered as though they were a *first-time’ visitor.
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Post-Click Tracking

Many people are interested in more than just tracking how many
people arrive on their web site by clicking an ad. The other half of the
equation is to track what people do on the web site, and if they make a
purchase. Max Media Manager has a conversion tracking functionality
which can match sales, registrations, and other activity to the media in
which they arrived.

Basically, a small image beacon or Javascript script lives on each page
that you want to track. Every time that a viewer arrives at the page, a
'tracker impression' is made. Max Media Manager then links these
tracker impressions to the most recent click or view that was made
within the 'window'. A window is the amount of time to search for a
valid click or view. For example, if a tracker impression is made at
noon on January 20, and the 'click window' is defined as 1 day, Max
will search through all of the clicks from January 19 at noon until
January 20 at noon, and match the most recent click to the tracker
impression. This match is called a 'connection'. A connection that has
'log as conversion' turned on is called a 'conversion'.

In addition to tracking conversions, you can also track variables which
are a part of the conversion. For example, on an e-commerce site, the
amount spent on a sale (e.g. basket value) can also be tracked. On a
registration site, the registered email address can also be tracked.

Trackers

To set a tracker, select the advertiser to which you wish to associate a
tracker from the Advertisers & Campaigns page. The Advertiser
properties page is displayed. Select the Tracker overview tab
related to this advertiser. Here you can create a new tracker by clicking
the Add new tracker link.

Advertiser properties | Campaign overview I Tracker overview '!

] Add new trackﬂr

Figure 69 Adding a new tracker.

The Add new tracker page is displayed. Here you can specify the
Name and Description of the new tracker in the Basic information
section of the form. The Default conversion rules section lets you
specify the Click window and View window parameters.
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Basic information

Mame |Purple Advertising - Tracker 3 |

Description [Tracker 3 |

Default conversion rules

Click window Il | Days IEI | hours |D | minutes |0 | seconds
Wiew window | | Days |— | hours |— | minutes |- | seconds
Save Changes

Figure 70 Defining the new tracker.

For instance, selecting “1 day” in the Click window parameter means
Max Media Manager will search through all of the clicks from the period
beginning 1 day from the creation of the tracker and match the most
recent click to the tracker impression. Add a tracker for each page that
you want to track. Remember to click Save Changes to commit your
settings to the database.

The Linked campaigns page is displayed on saving the new tracker.
Here, you can select the campaigns owned by the advertiser that you
wish to link to the tracker you have just created.

Tracker properties Linked campaigns | Tracker ¥ariables || Invocation code

Name w ID Log?Conversion window

[CIEadvanced Teaching Ltd 3466 Click i: Days I:l hours I:l minutes i:l seconds
View D Days :| hours :| minutes I:I seconds

[CJE3cruisaera Travel 3437 Click !: Days |: hours |: rinutes |j secands
Wiew :I Days i:l hours i:l minutes |: seconds

%@In The Black Finance 35686 [ Click !Q Days Iil hours Iil rinutes I_| seconds
Wiew E Days :| hours :| minutes I-_I seconds

[CJE3rurple advertising - House Ads 3585 Click !: Days |: hours |: minutes |j seconds

view | .Days [ hours | minutes | | seconds

[J check all f none

% Zhow all | 0inactive campaigni{s) hidden

Figure 71 Linking a campaign to the tracker.

Simply select the checkbox to the campaign(s) you wish to link. Click
Save Changes to confirm your selection(s).
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The Tracker Variables page is displayed. This is where you can add
variables (such as basket value). Click the Add variable link to display
the page for creating a new variable.

Once you have saved the variable (if any), the Invocation code page
displays. This is where the code for your tracker is generated:

Tracker properties Linked campaigns | Tracker Variables l Invocation code \i

Please choose the type of banner invocation

"image"i;ég '-V"

€% Trackercode

2 o |
: _ ) i sl

Max Media Manager Tracker Image Beacon Code:

SERT_RANDOM with a random number or timestamp

each time the page with this code on it is loa

that 1=
=d, “to

ensure that the lTogaing of the tracker beacon 1s not cached. i

Figure 72 The generated Trackercode for your tracker.

You have two options for generating tracker code, namely Image Tag
and Javascript Tag. The Trackercode includes advice about how to
handle the Image Beacon Code. Typical code for an image tag is
reproduced below :

Max Medi a Manager Tracker |nmage Beacon Code:

- Replace INSERT_RANDOM with a random nunber or tinestanp
that is generated each tinme the page with this code on it is
| oaded, to ensure that the logging of the tracker beacon is
not cached.

- If this beacon is going on an SSL page, replace the
"http://awz.net' with "https://aw z. net'

Put this tag in the <head> portion of the web page you want
to track.

Any variables that will be tracked along with the beacon
were confi gured

at the tine this beacon code was generated, so if you want
to change the

vari abl es tracked, this code will need to be re-generated in
Max Medi a

Manager .
-->

Max Media Manager User Guide

68



Max Media Manager User Guide

Using Max Media Manager : Managing Media Campaigns

<i
src='http://aw z. net/adconver si on. php?t rackeri d=150&cb=l NSER
T RANDOM wi dth="1" height="1" border='0"'>

This is the code you copy and paste to the appropriate location on your
website.

Note that View tracking (the View window setting) requires
significantly more resources that click tracking (e.g. there are usually
1000 times more views than clicks). Setting view tracking to 30 days,
for instance, will be very resource intensive
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Managing your website

Overview

As defined in the introduction to this guide, a Publisher is effectively
your website where banners are displayed. Zones are defined areas on
your website pages where banners can be placed. Max Media Manager
is so designed that when you set up a publisher, using a simple form,
you must set up your first zone immediately since this is the default
way of displaying banners.

On setting up your zones, you can link banners from your inventory to
a zone. The next step is to create a banner invocation code. This chunk
of HTML is placed on your website to instruct your zone to display the
banners that are linked to it.

There is an alternative way of displaying banners on your website. This
is called Direct selection. By creating a bespoke chunk of code you can
directly select and display a banner from your inventory, by-passing
zones. This can be a powerful way of selecting a banner as you can
refer to practically any of its properties (such as id, keywords, size,
etc.) to do so. This method has its overheads in administration time,
however, since bespoke banner code needs manual intervention when
you want to change the selection of banners in a certain location on
your website. Zones make the administration of banner invocation a
simple process.

Publisher setup

Publishers use Max Media Manager by inserting permanent ad tags on
the website and loading ad campaigns into Max Media Manager so that
they run on the website.

Adding a new Publisher

You can create a new publisher by clicking the Add new publisher
button in the Inventory:Publishers & Zones page.

The Add new publisher page is displayed. This is a two-stage form.
The first stage comprises two sections, Basic information and Login
information.

Basic Information

Enter a unique name for your new publisher in the Name field. Strictly
speaking the name does not have to be unique, since a unique id
number is assigned to the publisher, but it makes sense to do so.
(Figure 73).
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Ji Add new puhlisher.."|

Basic information

MNarme [InfoDot |
Mnernanic |ID |
website |hittp s/ infodot.co.uk |
Contact \Jarnes Hill |
E-mail {ihill@infodot.co.uk |
Langusge | Defaut [l

Make the zones owned by this publisher publicly available

Figure 73 Adding Basic information in the Add new publisher form.

In the Mnemonic field, enter a short code to represent the publisher.
This should be no more than X characters in length.

The Website field should contain the full URL of the website. If you wish
to use local mode invocation, then you must enter the same domain as
that of Max Media Manager.

Enter a name in the Contact field as the designated contact for the new
publisher. Enter the email address of your contact in the E-mail field.
This address is used for mailing publisher reports from Max Media
Manager.

Specify the native language of the publisher from the drop-down
Language list. This defines the language to be used in the publisher
interface and any reports sent by email.

Select the checkbox "Make the zones owned by this publisher publicly
available” if you wish to make the zones you own available to other
publishers. This setting has significance when you create a chain of
zones. Read more about Chaining.

Login information

The second part of this form deals with setting-up a login identity. Here
you set up the identity for a publisher to enable them to log in to view
and manage the publisher interface.

If you do not want the publisher to log into the interface, do not create
a username and password.
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Login information

Username linfodat |

Password |asssnsns |

Allaw this user to modify his own settings
Allow this user to modify his own zones

Allow this user to link banners to his own zones
Allow this user to define new zones

[ allow this user to delsts existing zones

Figure 74 Adding Login information to the Add new publisher form.

Enter a suitable name in the Username field and a memorable
password in the Password field. Usernames must be unique (among
publishers) and may contain any alphanumeric characters, including
spaces. Passwords may contain any alphanumeric characters, including
spaces. Passwords should be a minimum of 1 character, with no
maximum limit. Both usernames and passwords are case-sensitive.

The checkboxes associated with the login information grant the logged-
in user various degrees of control over what can be done in the
publisher interface.

Select Allow this user to modify his own settings to permit the logged-
in publisher to change their preferences, including :

» Publisher contact name;
» Contact email address;
 Language setting;

e Login password.

Select Allow this user to modify his own zones if you wish to grant the
publisher the right to change their zones without the right to choose
which banners are linked to their zones.

Select Allow this user to link banners to his own zones if you wish to
grant the publisher the right to decide which banners are to be
displayed in their own zones, remove banners from their zones and link
new banners to their own zones.

Select Allow this user to define new zones if you wish to grant the
publisher the right to create new zones and specify which banners are
displayed in the new zones.

Select Allow this user to delete existing zones if you wish to grant the
publisher the right to delete existing zones, which includes any newly-
created (and thus existing) zones.
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Note that it is only possible for a publisher to make changes to their
own zones.

This completes the necessary information to set up a publisher. Note
that at the foot of the page is a Next button, since the next logical step
is to set up your first zone.

On clicking Next, the Add new zone page is displayed.

Zone setup

Zones are specified areas on a website for advertising banners. They
belong to a publisher and cannot be created without a publisher first
being created. Zones may be defined as one area on a single page, or
an area designated for the display of a banner on several pages.

The Add new zone page comprises a single, Basic information
section :

(3 [id178] InfoDat > [} Untitled

| Add new zone |

Basic information

Mame |Inf0D0t - main page |

Description |Ads to be used on the InfoDot main page | |

Zone type @ D Banner, Button or Rectangle

Q Interstitial or Floating DHTML

Q D Popup
Q IE[ Text ad

Size @ |14B Full Banner (468 x 60) e
O width: [468 | Height: [s0_ |

Figure 75 The Add new zone page.

Basic information

Enter a unique name for your new zone in the Name field. Strictly
speaking the name does not have to be unique, since a unique id
number is assigned to the publisher, but it makes sense to do so.

Add a meaningful description of the zone in the Description field. This
description is displayed in the Zone overview page, so it is useful to
include a description that conveys its purpose.
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Now you must choose the Zone type. Here you have a series of option
buttons from which you must elect a single type. The choice you make
will control how the banners in this zone will be displayed on the
website. The first three options deal with graphical banners, the fourth
is reserved for choosing text-only ads.

Banner, button or rectangle option

Choose this option to have banners displayed as part of the content of
the website.

Interstitial of Floating DHTML

Choose this option to have banners displayed on top of the website
content. These banners typically appear on loading of the page and
disappear are a defined period of time.

Popup
Choose this option to have banners appear within a separate window or

popup. This window can appear either above or below (pop-under) the
browser window in which the website is displayed.

In each of the above options, you can specify the size of the zone you
define for the type in the Size drop-down list box. Max Media Manager
uses this size to limit the available banners that can be linked to this
zone. For example, if a zone size is 468x60, you will not be able to link
a 120x600 banner.

The available options are all industry-recognised (IAB) standard sizes.

I&B Full Banner (468 x 600 !
I1AB Half Banner (234 = 60)

IAB Leader Board (728 x 90) *

IABE Micro Bar (88 x 31)

IAR Button 1 (120 x 90}

IAB Button 2 (120 x 60}

I4B Sguare Button {125 x 125)

IAR Wertical Banner (120 x 240)

IABR Rectangle (1680 x 150) *

14B Mediurm Rectangle {300 x 250} *
IAB Large Rectangle (336 x 2800
IaB Vertical Rectangle {240 x 400)
IABR Square Pop-up (250 x 2500

IABR Skyscraper (120 x 6000

1B Wide Skyscraper (160 x 600) *
Custom

(® | 148 Full Banner (468 x 60) [

L)

Figure 76 Banner ad size drop-down list.
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Note that you can choose a Custom size. You enter the custom sizes in
the Width and Height fields provided below the drop-down list box.

When choosing a custom size, you have the option to enter a specific
size (e.g. ‘468’ for the width), or a wildcard (**). A wildcard can be
entered for the width, height, or both.

For example, a banner of the size of 120x* means that all banners with
the width of 120, and of any height will be eligible banners for linking
to this zone.

Text ad

If your choice was the text ad zone type, then the part of the form
relating to size is ‘greyed-out’, since a text ad’s dimensions are
rendered by its content, rather than any physical boundary.

This completes the necessary information to set up a zone. Note that at
the foot of the page is a Next button, since the next logical step is to
make some settings to create a chain of zones.

On clicking Next, the Inventory : Advanced page is displayed. This
page permits you to create a chain of zones, which is a way of
preventing banners from not appearing in a page.

Chaining

A situation may arise where a zone is not currently linked to active
banners, or where delivery limitation or capping settings prevent linked
banners from being displayed. In such a situation, creating a chain of
zones can prevent the non-display of banners. You do this in the
Inventory : Advanced page. This page contains two sections, Chain
settings and Append and prepend settings.

Chain settings

In a chain of zones, if the first zone in the chain is unable to display
banners, then the second zone in the chain is invoked.

Chain settings
If no banngrs fram this zone (&) Stop delivery and don't show a banner
can be delivered, try to...
() Display the selected zone instead:

[ [[ids5] tnfobet - mai page (]

() Select a banner using the keywords entered below:

aje

Figure 77 Setting up a chain.
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The Chain settings section permits you to define the application’s
behaviour in the event that this zone cannot deliver its linked banners.

Select the Stop delivery and don’t show a banner option if you prefer to
have no banners displayed if the linked banners in this zone cannot be
delivered. Note that this means an empty space will be left in the
target website.

Select Display the selected zone instead option if you wish to deliver
banners from another zone if the linked banners in this zone cannot be
delivered. The zones available to you will be listed in the associated
drop-down. Note that only zones from the same publisher are made
available. It is possible to use zones from another publisher if that
publisher's zones are made public. Read Adding a new Publisher to
find out how to make a publisher’s zones publicly available.

Select the Select a banner using the keywords below option if you wish
to display an alternative banner using keywords to identify it. For
instance, you can type the keyword Default (a reserved keyword) to
associate all banners created with that keywords to be made available
for display in the event that this zone’s banners cannot be delivered.
When you add a banner, you can specify that banner’s keywords. Read
Keywords, Description and Weight for more information.

You can build complex queries for banners in the keyword text field,
using a variety of selection criteria qualified by logical operators to
focus on a particular banner or set of banners. See ‘Banner Selection
Rules’ for more information on how to select banners in this manner.

Append and Prepend Settings

The second section of the Advanced page deals with using additional
invocation codes added to the HTML generated during banner
invocation for this zone.

Append and prepend settings

Append even if no banner O ves
delivered @ No

append type [HTML code [+

Always append the follawing HTML
code to banners displayed by this
zone

Figure 78 Setting Append and prepend conditions — banner ads.
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Thus, if you wish to show another form of banner - a popup, for
example - on the same page(s) as particular zone, you can add the
invocation code of the popup to the desired zone. This code is executed
each time a banner from this zone is delivered.

You can paste the code in the text input box. The invocation code can
be from any of the supported ad servers.

If the zone type is Text ad, the Append and prepend settings
section has a slightly different display. Here, you can elect to enter
invocation codes before and after the invocation code for the text ad.

Append and prepend settings

append even if no banner L res
delivered ® N
ot o

Always prepend the HTML code to
text ads displayed by this zone

Always append the HTML code to
text ads displayed by this zone

Figure 79 Append and prepend settings - text ads.

As Figure 79 illustrates, two text input fields are provided, the first for
prepending HTML code, the second for appending HTML code to text
ads displayed by the zone.

These two fields control the text ad’s format and layout for this zone,
for example :

Always prepend the HTML code to <table cellspacing="1' horder="1'>

text ads displayed by this zone <trz<td>«font size='4'=important announcement</td> < ftr=
<tr==td=>

Always append the HTML code to </td>=<ftr==</tablex|

text ads displayed by this zone

Figure 80 HTML code used to control a text ad's layout.

Note that the append and prepend settings only get delivered if an ad
is delivered. 1If a blank ad is delivered, the append and prepend
settings do not get delivered. If you want to override this behaviour,
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and deliver the append and prepend HTML regardless of whether an ad
is delivered, then set the ‘Append even if no banner is delivered’ radio
button to ‘yes’.

While this is a useful tool in a lot of cases, this causes strange
behaviour when this setting is combined with ‘Zone chaining’ settings.
For example, if there are three zones which are all chained together,
and all have append code and the radio button set to ‘yes’, there will
be three nested append and prepend settings around the banner.

For example, if zone A has Zone B as a backup zone, and Zone B has
Zone C as a backup zone, and all have append and prepend code and
all have the radio button checked to ‘yes’, then the following code will
occur:

<zoneA prepend code>
<zoneB prepend code>
<zoneC prepend code>
<zoneC append code>
<zoneB append code>

<zoneA append code>

Remember to click the Save changes button at the foot of the page to
commit your settings to the database.
Linking Banners and Zones

Of course, the primary purpose for setting up publishers and the zones
owned by those publishers is to deliver and display designated banners
to them. There are a number of ways that you can do this :

« By linking banners to zones;

+ By linking zones to banners.

Linking banners to zones

Once you have created a zone, you can link banners to it in the Linked
banners tab of the Zone settings page.

You have three options to link banners to zones in this page, available
from the drop-down list :
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Please choose the type of linking banners

‘Banner selection V%
Campaign selection
Banner selection
Keyword

Figure 81 Choosing an option for linking banners to zones.

Banner Selection

You can select individual banners you wish to display in this zone.

Please choose the type of linking banners

| Banner selection s

MName
Demo Banner

purple advertising dermo banner two

Cermo banner

Mew derno banner

purple advertising derno banner twa

D DD B DB

Demo banner

Check all f none

1D

6441

7099

7098

7236

7229

7237

& Show banner,

Show bangfer

' Show banner

O
O
E
O
O
]

Hide inactive banners

3 Show parent campaigns

Figure 82 Linking banners to zones - choosing specific banners.

Only banners that match the dimensions specified in the zone are
listed. Simply select the checkbox of each banner you wish to be
delivered to this zone. Click Save Changes to save this information to

the database.

Campaign Selection

You can select all suitable banners within a campaign that you wish to

display in this zone.
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Please choose the type of linking banners

_Carr_n_paign selection v

Name 1D
3 pema Campaign 3156 1 matching banners
[0 = advertiser 2 - Default Campaign 3351 0 matching banners
G Purple Advertising - Default Campaign 3437 1 matching banners
Teghinlit;urple Advertising - Advanced 466 2 matching banners
(2)|:| 2 Purple advertising - Default Campaign 3585 1 matching banners
[0 [ 1n The Black Finance 3586 1 matching banners
[0 [ 1n The Black Finance - Extra 3587 0 matching banners
[0 &2 1n The Black Finance - Special 3588 0 matching banners

[ check all f none

F Hide inactive campaigns u Show matching banners

Figure 83 Linking banners to zones - choosing banners in campaigns.

You can choose a campaign or campaigns to link to this zone. In that
case, all banners that match the dimensions specified in your zone will
be selecting for linking. Click Save Changes when you have completed
your selections.

Keyword

You can identify banners for linking to a zone using keywords. Enter
the keyword or keywords in the text area field provided. In Figure 84,
the keywords campaignid:3156,campaign:3584 indicate to the
application that all suitable banners owned by the cited campaigns
(using their unique id numbers) should be linked. For more
information on the format of the selection strings, please see ‘Banner
Selection Rules’.

Please choose the type of linking banners

Keyword v

campaignid:3156,campaignid: 3584
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Figure 84 Locating banners for linking using keywords.

On entering the desired keywords, click Save Changes to complete
the process. Any banners found will be listed in the Probability page.

Linking zones to banners (SHOULD THIS BE HERE, OR IN THE BANNER
SETTINGS SECTION?)

In the course of adding a banner, you can go through a series of
operations :

+ Adding a banner;

+ Setting delivery options;

« Appending and prepending code;
+ Linking to zones.

These operations correspond to the tabs available when adding a
banner. Read about Adding a banner. The last of these permits you to
linking zones to banners.

Banner properties | Delivery options | Append others || Linked zones \|

Mame ID Description
Ay, ¥
Lol Special Derno 180
Speoal Demo - Default 1005 Special test

[ Save Changes

Figure 85 Linking the current banner to available zones.

Probability

All of the banners that are currently set for display in a zone are listed
on this page. Each banner listed has a value, expressed as a
percentage, in the Probability column. This value indicates the
likelihood that each banner will be delivered to the zone.

Zone properties Advanced Linked banners | Probability | Invocation code
Name D Probability
D &d for In The Black finance 7337 100.000% 4 Show banner
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Figure 86 An illustration of the Probability listing.

The value is determined by a number of factors, primarily by the
priority setting of the campaign that owns the banner and the
weighting given to that banner. You can alter the probability by making
changes to those settings.
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Generating Ad Tags

Ad tags may arguably be characterised as the keystone of the whole
process of delivering and displaying creatives in a target website.

Once you have created advertisers containing campaigns and added
banners to them; and once you have defined publishers that contain
zones reserved for your banners, you must have some way of fetching
those banners properly to the right zones. This is afforded by the
addition of ad tags - pieces of code - in the website.

Overview

With some expertise, it is possible to manually compose the necessary
code for invoking banners. However, Max Media Manager provides a
more rapid and much simpler way of generating ad tags to fetch the
desired banners to the chosen page locations.

There are two forms of ad tag generator; one for direct selection and
one for zones.

The forms for setting parameters for both types are essentially the
same, except that in the case of direct selection you can specify
particular banners from particular campaigns. Read more in the Zone
Invocation section and the Direct Selection section of this chapter.

There are two types of ad tag or invocation code :
* Local Mode

This is used if the website uses PHP and if it is located on the
same server as Max Media Manager;

« Remote mode

This is used where the website is on an external server.
Furthermore, PHP does not have to be used on that server.

Zone Invocation

Where you wish to generate ad tags for the delivery of banners linked
to a particular zone, you use zone invocation. Navigate to the
Invocation code tab in the Inventory:Zone Properties page. Here
you will see a form, the elements of which vary according to the type
of zone for which you wish to create ad tags.

Completing this form sets parameters for the generation of ad tags. All
invocation code forms contain a Generate button. You must click this
button to create the invocation code.

The generated code is displayed in a Bannercode text box. You can
copy this code to the clipboard for subsequent pasting in the website

page.
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Each type of zone has its own form for generating invocation code.

Generating Ad Tags for Banner types

For example, let us assume you wish to generate ad tags for a banner
type of zone. This zone is linked to a banner ad. In the Invocation
code page, you now have a choice of banner invocation that
corresponds with the zone type.

Please choose the type of banner invocation

Remote Invocation - no cookies | %

o
i— Parameters

Target frame | |

Source ! |
Support 3rd Party Server © ves
Clicktracking O No

Figure 87 A typical invocation code form for banner zone types.

Note the banner invocation drop-down list. You must choose one of the
options from this list for banners to be displayed in this zone. The
parameters available to you in the remainder of the form vary
according to your choice of invocation type.

The Parameters section of the form contains three elements for setting
conditions for the way banners are handled in this zone :

Target frame

This optional parameter permits you to specify a target frame when the
visitor clicks on the displayed ad. Adding a target here overrides any
target setting made for a specific banner. See Adding a banner for
more information about specifying a target frame for banners.

Source

This optional parameter permits you to specify the name of the current
page. This works in conjunction with any delivery limitations that you
may have set for a banner. See Delivery limitation options for more
information.

Support 3™ Party Server Clicktracking
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You can set this parameter to support clicktracking by a 3™ party
server. This provides additional statistical information that can be
viewed in reports.

Generating Ad Tags for Interstitial types

The form in the Invocation code page for generating ad tags for an
Interstitial or Floating zone type varies according to the chosen Style.
There are four styles :

« Geocities

e« Cursor
 Floater
« Simple

-
:— Parameters

Target frame | |

Source | |
Support 3rd Party Server ® ves

Clicktracking O o

Style  Geocities ]
Alignment Right ]
Close text |[Cln:|se]

Autormatically collapse after - |sec

Banner padding 2—| px

Figure 88 Interstitial zone type invocation code parameters - Geocities style.

This display defaults to the Geocities style. The first three parameters
are common throughout the invocation code forms;

Target frame

This optional parameter permits you to specify a target frame when the
visitor clicks on the displayed ad. Adding a target here overrides any
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target setting made for a specific banner. See Adding a banner for
more information about specifying a target frame for banners.

Source

This optional parameter permits you to specify the name of the current
page. This works in conjunction with any delivery limitations that you
may have set for a banner. See Delivery limitation options for more
information.

Support 3™ Party Server Clicktracking

You can set this parameter to support clicktracking by a 3™ party
server. This provides additional statistical information that can be
viewed in reports.

Geocities style

This style of interstitial draws its inspiration from the Yahoo Geocities
banner ads displayed on its members pages. These are displayed in a
top of the browser window. A banner thus displayed can have its state
changed by a user via buttons located above it. The banner can be
collapsed by a button click such that only the control buttons are
displayed. A collapsed banner can be closed by a subsequent button
click.

Alignment
This parameter controls the location of the interstitial.

alignrment [ Rigiﬁt V%

Left
Center
Right

Figure 89 Alignment options for an interstitial ad — Geocities style.

There are three options, allowing you to choose the left top, right top
or centred (at the top) positions.

Close text

This text provides the legend for the control to close the interstitial,
located just below the banner. When a user clicks on this text, the
interstitial will be dismissed.

Automatically collapse after

The interstitial can be collapsed automatically after a defined period (in
seconds). The associated controls for re-displaying or closing the
banner are still available for use.
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You can specify padding to be inserted between the border of the
banner and the boundary of the interstitial. The value you enter

corresponds to pixels.

Cursor style

As the name suggests, this style displays a banner adjacent to the
user’s mouse cursor and will follow it wherever the cursor is moved on

the page.

=
:= Parameters

Target frame

Source

Support 3rd Party Server
Clicktracking

Style

Smooth moverment

Speed

Hide the banner when the cursor Isi_NU v

not moving

Delay before banner is hidden

Transparancy of the hidden

banner

Horizontal shift

Vertical shift

| Cursar :V_J!

| Mo W |

i# as
) Mo

B0 ms

ilEl Ipx
PE—
|10 Ipx

Figure 90 Interstitial zone type invocation code parameters — Cursor style.

The first three parameters are common throughout the invocation code

forms;
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Target frame

This optional parameter permits you to specify a target frame when the
visitor clicks on the displayed ad. Adding a target here overrides any
target setting made for a specific banner. See Adding a banner for
more information about specifying a target frame for banners.

Source

This optional parameter permits you to specify the name of the current
page. This works in conjunction with any delivery limitations that you
may have set for a banner. See Delivery limitation options for more
information.

Support 3™ Party Server Clicktracking

You can set this parameter to support clicktracking by a 3™ party
server. This provides additional statistical information that can be
viewed in reports.

Smooth movement

Smooth moverment [Yes |af

Speed

OO0 A L R e |
hd

Figure 91 Setting Smooth movement and its associated Speed parameter.

You can set Smooth movement so that the banner does not ‘chase’ the
cursor, but moves smoothly in its track, at a predetermined speed. If
this feature is not enabled, the user will be unable to click the banner.

Speed

This option list is only available if Smooth movement is enabled. It
determines the speed at which the banner tracks the mouse cursor’s
path.

Hide the banner when the cursor is not moving

By default this parameter is set to “"No”. If you enable this setting, the
banner is not displayed when the cursor is at rest. This prevents the
banner from obscuring the content of the page when the mouse is not
being moved.

Delay before banner is hidden
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This setting determines the length of time the cursor should be at rest
before the banner is hidden, when Hide the banner when the cursor is
not moving is enabled.

Transparency of the hidden banner

You can set a percentage transparency of the banner when the cursor
is at rest and Hide the banner when the cursor is not moving is
enabled. This setting only functions with Internet Explorer 5.5 or
above. The percentage you set will determine how visible the banner
will be and consequently how much of the page content can be viewed
‘through’ the banner.

Horizontal shift

This setting (in pixels) determines the banner’s horizontal position in
relation to the mouse cursor. The default value is 10.

Vertical shift

This setting (in pixels) determines the banner’s vertical position in
relation to the mouse cursor. The default value is 10.

Floater style

This type displays a banner that displays on top of the page content. It
gravitates from one side of the browser window to the other, according
to settings you specify in the parameters.

The first three parameters are common throughout the invocation code
forms;

Target frame

This optional parameter permits you to specify a target frame when the
visitor clicks on the displayed ad. Adding a target here overrides any
target setting made for a specific banner. See Adding a banner for
more information about specifying a target frame for banners.

Source

This optional parameter permits you to specify the name of the current
page. This works in conjunction with any delivery limitations that you
may have set for a banner. See Delivery limitation options for more
information.

Support 3™ Party Server Clicktracking

You can set this parameter to support clicktracking by a 3™ party
server. This provides additional statistical information that can be
viewed in reports.
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.
:— Parameters

Target frame

Source | |
Support 3rd Party Server @' fEs
Clicktracking ) Mo
Style | Floater |q
Direction | Left to right |q
Looping | Always active |q
Speed ﬁ
Pause E seconds
Vertical shift E’—| px
Limited No  [w]
Left margin ’—‘ o
Right margin : P

[ves  [w]

Transparent background T I

Background colar

Figure 92 Interstitial zone type invocation code parameters - Floater style.

Direction

This parameter determines the direction in which the banner moves.

Direction Left ta right i*:k
[eFt o rght. i
Right to left

Figure 93 Setting the direction of banner travel.
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Note that the banner will move beyond the window boundary until it
eventually disappears. You can specify that the banner repeat this
movement in the Looping parameter.

Looping

This parameter allows you to specify a number of times the banner
moves across the page while being viewed.

Looping | Blways active
Alwavs achive

e = o N M oy [ NPT SN Y

1]

Figure 94 Setting the number of cycles of banner movement.

Choosing Always active sets the banner to repeat continuously until the
user leaves the page.

Speed

The default value is 3. This determines the speed at which the banner
travel across the page. ‘1’ is the slowest, ‘5’ is the fastest.

Speed

r_n.b-g;pml—t[w

Figure 95 Setting the floater speed across the page.

Pause

Where you have defined Looping to be more than ‘1, you can specify a
pause, in seconds, between the disappearance of the banner at the end
of its travel across a page and its re-appearance on the other side of
the page. The default value is 10 seconds.
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Vertical shift

This parameter specifies the banner’s vertical location in relation to the
top of the page, in pixels. Entering 300 in this field, for instance, places
the banner’s top border 300 pixels below the top of the page.

Limited

This parameter allows you to determine left- and right-margin settings
for the banner. Setting this parameter enables the Left margin and
Right margin parameters. If this parameter is not set, the margins are
set as the left and right borders of the window.

Left margin

Here you can specify a margin from the left border of the window, in
pixels. Thus, entering a value of 200 would place the left margin 200
pixels from the left border of the window. Note that specifying a
negative number will start the measurement from the right border.

Right margin

Here you can specify a margin from the right border of the window, in
pixels. Thus, entering a value of 200 would place the right margin 200
pixels from the right border of the window. Note that specifying a
negative number will start the measurement from the left border.

Transparent background

Enable this parameter to set the background of the DHTML layer to
transparent.

Background color

Set this parameter to specify a background colour.

Transparent background Mo [ 2o

Background color E E#_t!@_?_s_ﬁf_!l_w

Figure 96 Specifying the background colour using the colour picker.

Use the colour picker to specify a colour. Note that monochrome values
are also available. The chosen colour is displayed in the sample box to
the left of the picker.

Simple style

This style displays a banner inside a box on top of the web page
content.
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Fa
:— Parameters

Target frame | |

Source | |
Support 3rd Party Server @ ves

Clicktracking O o

style |simple (]
Horizontal alignment !nght VI.
Vertical alignment |TDP 'V.
Show close button i:Nu:] VI.

Automatically close after I | sec

Banner padding Z _I px
Harizontal shift ._':l—_i px
Yertical shift |0 _I o
Backaround color D iffEE_FEF_|w
Border colar . ifﬂjﬂ_gﬂ_ﬂ_lw

El Transparent background
[ Mo border

Figure 97 Interstitial zone type invocation code parameters - Simple style.

The first three parameters are common throughout the invocation code
forms;

Target frame

This optional parameter permits you to specify a target frame when the
visitor clicks on the displayed ad. Adding a target here overrides any
target setting made for a specific banner. See Adding a banner for
more information about specifying a target frame for banners.

Source

This optional parameter permits you to specify the name of the current
page. This works in conjunction with any delivery limitations that you
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may have set for a banner. See Delivery limitation options for more
information.

Support 3™ Party Server Clicktracking

You can set this parameter to support clicktracking by a 3™ party
server. This provides additional statistical information that can be
viewed in reports.

Horizontal alignment

Horizontal alignrment | Right VJ%
H

Left
Center
Right

Figure 98 Setting the horizontal position of the banner.

Use this parameter to determine the horizontal position of the banner
on the page. Choose one of three options : Left; Center and Right.
Note that these positions are calculated in relation to the overall
window size, so if the user re-sizes the window, the banner will re-
locate accordingly.

Vertical alignment

Yertical alignment Top VJ}

Figure 99 Setting the vertical position of the banner.

Use this parameter to determine the vertical position of the banner on
the page. Choose one of three options : Top; Middle and Bottom. Note
that these positions are calculated in relation to the overall window
size, so if the user re-sizes the window, the banner will re-locate
accordingly.

Show close button

Set this parameter if you wish to offer the user the option of closing
the banner by clicking a typical close button in the top-right corner of
the bounding box.
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Automatically close after

Enter a value, representing seconds, after which the banner should
close automatically. If no value is entered, the banner does not close
automatically.

Banner padding

This parameter determines the space, in pixels, between the displayed
banner and the interstitial. The default value is 2.

Horizontal shift

This setting allows you to specify a value, in pixels, to shift the default
horizontal position defined by the Horizontal alignment parameter.
Thus, if the interstitial is left-aligned, the horizontal shift value you
specify is inserted between the left window border and the left edge of
the interstitial. You can use this to be more precise with the positioning
of the banner.

Vertical shift

This setting allows you to specify a value, in pixels, to shift the default
vertical position defined by the Vertical alignment parameter. Thus, if
the interstitial is top-aligned, the vertical shift value you specify is
inserted between the top window border and the top edge of the
interstitial. You can use this to be more precise with the positioning of
the banner.

Background color

In this context, the background is that area occupied by the interstitial,
‘beneath’ the banner within it. Effectively, then, the visible area of the
background will be whatever you specified in the banner padding
parameter. With this setting, you can specify the colour of that area
from the colour picker, by clicking the colour strip. Note that
monochrome is also available.

Border color

The border is a one-pixel wide line defining the boundary of the
interstitial. You can specify the colour of the border from the colour
picker, by clicking the colour strip. Note that monochrome is also
available.

Background color [ ] #rrrrrr | ——

Border calar .IEU_UU_UU_U__|‘H

Figure 100 Specifying background and border colours.
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Generating Ad tags for Popup types

Popup ads are those that appear over (or indeed under) the current
browser window, contained within a separate window which is sized to
match the dimensions of the banner it contains.

Q TIP

There is a minimum size limit of the window in most browsers, so it is recommended
that the banner ad you with to display in the popup should be of at least that
minimum size - 200mm x 200mm is advised. If a banner smaller than the minimum
window size is displayed, there will be an area of ‘dead space’ around it.

The popup window has a title bar. The legend of this title bar is, by
default, ‘Advertisement’, unless you specified an alternative in the alt
text field of the Add Banner form.

The first three parameters are common throughout the invocation code
forms;

Target frame

This optional parameter permits you to specify a target frame when the
visitor clicks on the displayed ad. Adding a target here overrides any
target setting made for a specific banner. See Adding a banner for
more information about specifying a target frame for banners.

Source

This optional parameter permits you to specify the name of the current
page. This works in conjunction with any delivery limitations that you
may have set for a banner. See Delivery limitation options for more
information.

Support 3™ Party Server Clicktracking

You can set this parameter to support clicktracking by a 3™ party
server. This provides additional statistical information that can be
viewed in reports.
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L
:— Parameters

Target frame | [

Source | |
Support S3rd Party Server 2 ves
Clicktracking © e
® B9 pop-
Pop-up type = 9p-up

O E‘h Fop-under

& Immediately
O when the page is closed

0 after |- SEC
Initial position (top) [- pi

Instance when the pop-up is
created

Initial position {left) - px

Automatically close after i- | Sec

Window options Toolbars ) ves & No
Location O yes @ No
Menubar ) ves ® No
Status 0 es 2 Mo
Resizable ) Yes @ No
Scrollbars ) Yes # Mo

Figure 101 The Popup invocation code form.

Pop-up type

Select the desired option button to choose between a window that
displays above (over) the current browser window (Pop-up) or one that
displays under (behind) the current browser window (Pop-under).

Instance when the pop-up is created

This parameter determines when the desired popup is displayed. You
can choose Immediately; When the page is closed or you can specify a
period in seconds before the popup appears to the user.

Initial position (top) & Initial position (left)
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These two parameters allow you to specify the precise position of the
popup when first it is displayed. The ‘top’ position being the number of
pixels you enter measured from the top border of the browser window;
the ‘left’ position being the number of pixels you enter measured from
the left-hand border of the window. If no values are specified here,
then the popup window will display in the top-left corner of the browser
window.

Automatically close after

Normally, your popup will remain in view at all times unless dismissed
by the user. You can override this default behaviour by specifying a
period, in seconds, after which the window will close. The period of
time you specify will start counting down from the moment the popup
is displayed.

Window options

This section of the form allows you to specify popup window controls
and capabilities.

Window options Toolbars ) ves ) No
Location ) ves ® Mo
Menuhbar ) ves ® No
Status O ves * Mo
Resizable ) ves # Mo
Scrollbars 0 ves ® No

Figure 102 Setting popup window options.
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Direct Selection

Direct selection allows you to choose any banner from your inventory
and create invocation code for it. Select the Inventory:Direct
selection tab to display the form for setting direct selection
parameters.

This form has two main sections; choice of banner invocation type and
parameters.

Banner invocation type

From the drop-down list, choose the appropriate type of banner
invocation for the banner you intend to select from your inventory.

Please choose the type of banner invocation

Local mode v

Remote Invocation

Remote Invocation - no cookies
Rermote Invacation for Javascript
Rermote Invocation for Frames

Pop-up =
Interstitial or Floating DHTML

Local mode

Figure 103 The Direct selection banner invocation code drop-down list.

On making your choice, the form refreshes to reveal a set of
parameters suited to the invocation code you chose. For instance,
selecting Remote Invocation displays the following parameters :

e
:= Parameters

Banner selection [ m _|

Campaign - '_v_,

Target frame [ |

Source [ |

Support 3rd Party Server @ ves
Clicktracking £y

Figure 104 Parameter settings for remote invocation.
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Banner selection

This text box is where you specify the banner for which you wish to
generate the ad tag. This is an optional field - leave this field blank if
you wish all banners to be considered for delivery in the invocation
code.

Campaign

This drop-down list contains all available campaigns from which you
can choose an option that effectively restricts your banner selection.
Thus, if the banner you specify has been added to more than one
campaign, your choice will restrict code invocation only for the banner
that has been added to the campaign you choose. This is an optional
parameter. Leaving this field blank means that you do not want to limit
the delivery for a particular campaign.Local Invocation

If Max Media Manager ad server is located on the same server as your
website, you can use local invocation. Local mode or invocation can
only be used in PHP files, or other file types that are parsed by PHP.

Not all options of this invocation method can be selected from the
Administrator Console. Some additional options can only be utilised by
manually amending or adding to the generated code.

The advantages of using local invocation may be summarised as :

« Speed. It is generally quicker than remote invocation since it is
directly called from the page where the banner is displayed;

« Range of media. Rich media types of banner can be displayed
irrespective of browser type and whether JavaScript or cookies
are enabled in the client browser.

The first three parameters are common throughout the invocation code
forms;

Target frame

This optional parameter permits you to specify a target frame when the
visitor clicks on the displayed ad. Adding a target here overrides any
target setting made for a specific banner. See Adding a banner for
more information about specifying a target frame for banners.

Source

This optional parameter permits you to specify the name of the current
page. This works in conjunction with any delivery limitations that you
may have set for a banner. See Delivery limitation options for more
information.

Support 3™ Party Server Clicktracking
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You can set this parameter to support clicktracking by a 3™ party
server. This provides additional statistical information that can be
viewed in reports.

Target frame |_self !

Source headlinesection |
Ov

Show text below banner X R
#) Mo

Support 3rd Party Server ® ves

Clicktracking O Ho

Dion't show the banner again an O ves

the same page @ no

Con't show a banner from the C)vas

same campaign again on the same

page (2 Mo

:Yes

Store the banner inside a variable i
) Mo

so it can be used in a template

Figure 105 Parameter form for ad tag generation associated with Local invocation.

Show text below banner

This parameter allows you to enable the display of text below the
banner. The text content for that banner can be defined when adding
banners to a campaign. Read about Adding a banner.

XML-RPC

XML-RPC is a format for achieving remote procedure calls via XML.
[author’s note : more info required].
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Javascript

Embedding Javascript in the invocation code permits you to specify
“rich media” banners that use Flash, Shockwave, Real Media,
QuickTime as well as HTML.

When you select Remote Invocation for Javascript from the drop-down
list, the page refreshes to show parameters related to this form of
invocation in addition to those for other forms of remote invocation.

i
i— Parameters

Target frame | |

Saurce | |

?‘ TEes
Show text below banner =

(%) Mo
Support 3rd Party Server & Yes
Cliclktracking SR

L u]

Don't show the banner again on O ves

the sarme page * No

Con't show a banner from the Y ves

same campaign again on the same

page ® Mo
| senarate

Figure 106 Remote invocation for Javascript parameters.

Target frame

This optional parameter permits you to specify a target frame when the
visitor clicks on the displayed ad. Adding a target here overrides any
target setting made for a specific banner. See Adding a banner for
more information about specifying a target frame for banners.

Source

This optional parameter permits you to specify the name of the current
page. This works in conjunction with any delivery limitations that you
may have set for a banner. See Delivery limitation options for more
information.

Support 3™ Party Server Clicktracking
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You can set this parameter to support clicktracking by a 3™ party
server. This provides additional statistical information that can be
viewed in reports.

Don’t show the banner again on the same page

You can set this parameter to specify that the banner is not displayed
again on this page. This functionality is only available via remote
invocation using Javascript. This parameter will only work if the other
banner codes on the same page are also using remote invocation for
Javascript.

Don’t show a banner from the same campaign again on the same page

Similar to above, this refines blocking of banners that are owned by the
same campaign as this banner, provided that other banners in the
campaign are using remote invocation for Javascript.

Below is a sample of generated code based on the parameter settings
illustrated in Figure 106 :

<script |anguage='JavaScript' type='text/javascript'>
<l--
/1 Insert click tracking URL here

docunent . phpAds_ct0 ='Insert_dicktrack URL Here'

var awz_rnd = Math. fl oor(Math. randon()*99999999999) ;

var aw z_protocol = location.protocol.indexO('https')>-
1?' https:':"http:';

i f (!docunent. phpAds_used) docunent.phpAds used ="',";

docunent. wite ("<" + "script | anguage=" JavaScri pt"'
type='text/javascript' src=");

document . wite
(awrz_protocol +"//aw z. net/ adj s. php?n=a66de76b") ;

docunent.wite ("&zonei d=1005&t arget=_sel f");
docunent.wite ("&exclude=" + docunent.phpAds_used);
docunent.wite ("& oc=" + escape(w ndow. | ocation));
if (document.referrer)

docunent.wite (" &referer=" +
escape(docunent.referrer));

docunent. wite ('& =" + awz_rnd);

docunent. wite ("&t0=" + escape(docunent. phpAds ct0));
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docunent .write ("'><" + "/script>");
[f-->

</ scri pt ><noscri pt ><a

href="http://aw z. net/ adcli ck. php?n=a66de76b'
target="_sel f' ><i ngy

src='"http://aw z. net/advi ew. php?zonei d=1005&n=a66de76b'
border='0" alt=""'></a></noscript>

Note that the 3™-party clicktracking URL that you require must be
added in the section marked :

/1 Insert click tracking URL here
docunent . phpAds_ct0 ='Insert_dicktrack URL Here'

Iframelframes (inline frames), when present in a page, can load other
objects, including another html page. Iframes aren’t bound to the edge
of a browser window, but can sit anywhere on a page. An iframe is an
excellent medium for displaying banner ads.

Max Media Manager can generate an html page that contains the
banner and the iframe will locate the banner on the website. Iframes
are supported by later versions of all major browsers, (Internet
Explorer 4, Mozilla and Netscape 6) but Netscape 4 has its own
proprietary method of embedding frames - called ilayers. This is
accommodated for in the invocation code for frames form.

One major advantage of using iframes is the ability to cycle the display
of multiple banners within a single iframe. This functionality is limited
to Internet Explorer 4 and above, Mozilla and Netscape 6.
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Please choose the type of banner invocation

| Remote Invocation for Frames ||

P
:— Parameters

Target frame ! |

Source i |
Support 3rd Party Server ) ves
Clicktracking O No
Refresh after | | sec
)y
Make the frame transparent it
& Mo

Include Metscape 4 compatible O res
ilaver @ Mo

Figure 107 Setting remote invocation parameters for iFrames.

The first three parameters are common throughout the invocation code
forms;

Target frame

This optional parameter permits you to specify a target frame when the
visitor clicks on the displayed ad.[More to be added]

Source

This optional parameter permits you to specify the name of the current
page. This works in conjunction with any delivery limitations that you
may have set for a banner. See Delivery limitation options for more
information.

Support 3™ Party Server Clicktracking

You can set this parameter to support clicktracking by a 3™ party
server. This provides additional statistical information that can be
viewed in reports.
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Refresh after

You can refresh the banner automatically by setting this parameter.
Enter a value (representing seconds) to define the period of time
between each refresh. On each refresh, a new banner from the zone
will be loaded for display.

Make the iframe transparent

You can make the iframe transparent, thus allowing the user to view
the background on the page on which the iframe is located.

Include Netscape 4 compatible ilayer

Select the ‘Yes’ option button to include a compatible equivalent to the
iframe - ilayer — for display in Netscape 4 browsers. There are some
issues with the use of ilayers - specifically within table cells - so it is
advised that such use be thoroughly tested before ‘live’ display.

Ad Tag Grid

Create a grid which describe when to use each type of ad tag:
Tag Type

Requires Javascript?

Requires Cookies

Supports Rich Media?

Requires Frames?

Notes..

Javascript:

Requires Javascript? yes

Requires Cookies? no

Requires Frames? no

Supports Different Size Media? Yes
Supports Rich Media? Yes

Supports Rotating Banners? Yes
Supports Refreshing Banners? No
Supports Append/Prepend Code? Yes

Notes.. When a javascript tag loads, the page waits for a response
from the ad server before continuing. This means that the overall page
delivery can be slower, and if the ad server goes down for some
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reason, the calling page will not load. Javascript tags are preferred by
publishers, because they are the most flexible.

IFrames:

Requires Javascript? No

Requires Cookies? No

Requires Frames? Yes

Supports Rich Media? Yes

Supports Different Size Media? No
Supports Rotating Banners? Yes
Supports Refreshing Banners? No
Supports Append/Prepend Code? Yes

Notes.. IFrame tags are preferred by advertisers. They do not stop
page load times, and are perceived as faster tags.

Remote Invocation:

Requires Javascript? No

Requires Cookies? Yes

Requires Frames? No

Supports Rich Media? No

Supports Different Size Media? Yes
Supports Rotating Banners? Yes
Supports Refreshing Banners? No
Supports Append/Prepend Code? No

Notes.. Remote Invocation tags are the fastest tags, but they require
cookies to run, and only support images (not rich media). They also do
not support append/prepended code.

Remote Invocation — No Cookies:
Requires Javascript? No

Requires Cookies? No

Requires Frames? No

Supports Rich Media? No
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Supports Different Size Media? Yes
Supports Rotating Banners? No
Supports Refreshing Banners? No
Supports Append/Prepend Code? No

Notes.. Remote Invocation without cookies are preferred by newsletter
advertisers, because most mail clients do not allow javascript, frames,
or cookies. They are very limited in flexibility — they can only show a
single image, because the clickurl is hard coded to a particular banner
ID.
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Troubleshooting

This Chapter includes :

Frequently-Asked Question
Support Options
Other Links
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Frequently Asked Questions

Invocation code

I have specified multiple banners on the same page, but clicking a
banner redirects me to the wrong page.

When using standard remote invocation to display multiple banners on the
same page, you must generate a new invocation code for each banner, since
each generated invocation code includes a unique identifier. You cannot have
two instances of the same unique identifier on the same page. Generating
the invocation code once means that all banners will point to the URL last
displayed on the page.

I want to generate a local mode invocation code, but it isn't available
in my zone’s invocation code page.

You can only use local mode invocation if the PHP file where you want to
place the invocation code is located on the same (virtual) server. Max Media
Manager uses the IP address of the server on which it is running to compare
with the IP address of the domain you specify in the website URL field on the
Publisher properties page. If the two IP addresses are the same, local mode
invocation will be available to you for every zone owned by that publisher.

Linking

When I view the Linked Banners page of a particular zone, the
banner I want to link to isn’t in the list.

Check that the banner’s dimensions match those of your zone. Only banners
that have the same dimensions as your zone can be linked to it.

When I view the Linked Zones page of a particular campaign, the
zone I want to link to isn’t in the list.

Zones can be linked to both banners and campaigns, but not simultaneously.
If the zone you want to link to is not listed on the Linked Zones page of the
campaign then it is probably set to Banner selection and therefore can only
be linked to banners. Check this by selecting the Linked zones tab of the
campaign’s banner overview, to see if your zone is listed and selected.
Alternatively, you can locate the zone in question, select the Linked banners
tab and choose Campaign selection from the ‘Choose the type of linking
banners’ drop-down. Remember to click the Save changes button after your
amendment.

When I view the Linked Zones page of a particular banner, the zone I
want to link to is ‘greyed out’ and I cannot access it to remove the
link between banner and zone. (Figure 108)
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Banner properties || Delivery options Append others | Linked zones |

Name v ID Description
_,;.I Grey Pages 185
D Grey Pages - Default 1060 website for the mature

Figure 108 Link is 'greyed'.

In this case, the zone is probably set to Campaign selection and is linked to
the campaign that owns the banner in question. It is shown in the page as a
guide to show in which zones the banner will be displayed. You can’t remove
the link in this view. If you want to break the link between the campaign and
the zone, navigate to the Linked Zones page of the campaign.

I expected to see a banner that I linked to a zone in the probability
page, but it isn’t listed, why?

This is probably related to banner activation. If a banner is not active, it isn't
listed. There are a number of reasons why a banner may not be active.
Firstly, the banner may have been deactivated manually. You can check this
by navigating to the Banner overview of the owning campaign to see if you
can activate the banner manually.

If the banner is not manually deactivated, then check the banner’s parameter
settings in the Banner properties page. If the banner has a weight of zero,
the banner won't be listed. Increase the weighting to a minimum of 1.

If the weighting is above zero but it still does not show, then check the
campaign that owns the banner to see if it is deactivated. Navigate to the
Campaign properties page to verify the current parameter settings. If the
Adviews, AdClicks or AdConversions remaining fields have a value of zero,
then the campaign will be deactivated. If the Expiration date has passed, the
campaign is deactivated. In the Distribution section of the page, check the
priority setting. If it is set to low, ensure that the weight of the campaign is
at least 1. If the weight is zero, the campaign is deactivated.

If the priority is set to high or the distribution is set to automatic, then the
campaign may be deactivated temporarily. For instance, if the campaign has
been ‘over delivered’ in the recent past, it may be automatically deactivated
to prevent early expiration. In this case, it is worth checking again after some
hours to see if the campaign has been activated once more.

Delivery capping

I have specified Delivery Capping for my banners, but the same
banner continues to appear more than once on the same page of my
website.

If you want to display more than one banner on the same page there is a
chance that the same banner will appear more than once on the same page.
Since Delivery Capping stores its information in cookies that are read after
the page is refreshed, it cannot prevent this situation taking place. You can
prevent the same banner from appearing on the same page by using local
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mode invocation or remote invocation for JavaScript (See Figure 106). Both
types of invocation have an option to prevent the banner from appearing
more than once.

Delivery Capping does not seem to be working for me. The banners
continue appearing when I reload my webpage.

Delivery Capping depends on cookies that are set when the banner is
displayed. Based on the information contained in the cookies, the delivery
engine will decide if the banner should be excluded from delivery. If your
browser does not accept cookies, the delivery engine has no information on
which to base its decisions and any capping limits you have set will be
ignored. If your browser is set to accept cookies, but you are using local
mode invocation, you might be affected by a wider issue which causes the
cookies to be sent to the wrong domain. Typically, this problem arises when
you are using a separate virtual host for running Max Media Manager. This
issue is dealt with in the Max Media Manager Administrator Guide.

General

We use banners that are targeted to 6 distinct locations. To enable
this, I have created 6 separate zones and use PHP code to place the
correct banners in the target zones. Is there a simpler approach,
using keywords, for example?

Probably the most economical way to do this is to use the Source parameter.
Firstly, create a single zone of the required size. Then, pass a source
parameter (e.g. source=locationX,locationY,locationZ) to identify your
locations. In Delivery Limitations, put in an appropriate limitation (e.g. source
= *|ocationX*). All ads will be linked to your single zone. See Source
Delivery Options for further guidance.
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Support Options

Max Media Manager
http://max.awarez.net

A range of support options for Max are available. Awarez has created
mailing lists for both Users of Max Media Manager and Developers,
where questions about the application can be asked and discussion
about best practices can take place. In addition Awarez staff always try
to make themselves available for questions as much as possible. A
Download link points to public releases of Max Media Manager via
SourceForge. IRC users can make contact on freenode channel #max.
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Other links

phpAdsNew
http://www.phpadsnew.com

For information, forums, downloads of software and bug reports related
to phpAdsNew.

MFAA
http://www.macromedia.com/resources/richmediamfaa

The Macromedia Flash Advertising Alliance was formed by Macromedia
and leading advertisers, publishers and technology enterprises with the
express aim of resolving issues related to the use of Flash banners in
online advertising. This site, amongst other things, publishes the
guidelines established to assist the industry in creating Flash banners
that can be used across a wide range of professional ad servers.

IAB

http://www.iab.com

The Internet Advertising Bureau has defined several standard relating
to internet advertising. The IAB standards for banner ad dimensions
are used in Max Media Manager.

Max Media Manager User Guide

114



Max Media Manager User Guide

Open Source Licence :

Max Media Manager

Open Source Licence

Max Media Manager User Guide

115



Max Media Manager User Guide

Open Source Licence :
GNU GENERAL PUBLIC LICENSE
Version 2, June 1991
Copyright (C) 1989, 1991 Free Software Foundation, Inc.
59 Temple Place, Suite 330, Boston, MA 02111-1307 USA

Everyone is permitted to copy and distribute verbatim copies of this license
document, but changing it is not allowed.

Preamble

The licenses for most software are designed to take away your freedom to share
and change it. By contrast, the GNU General Public License is intended to
guarantee your freedom to share and change free software--to make sure the
software is free for all its users. This General Public License applies to most of the
Free Software Foundation’s software and to any other program whose authors
commit to using it. (Some other Free Software Foundation software is covered by
the GNU Library General Public License instead.) You can apply it to your
programs, too.

When we speak of free software, we are referring to freedom, not price. Our
General Public Licenses are designed to make sure that you have the freedom to
distribute copies of free software (and charge for this service if you wish), that
you receive source code or can get it if you want it, that you can change the
software or use pieces of it in new free programs; and that you know you can do
these things.

To protect your rights, we need to make restrictions that forbid anyone to deny
you these rights or to ask you to surrender the rights. These restrictions translate
to certain responsibilities for you if you distribute copies of the software, or if you
modify it.

For example, if you distribute copies of such a program, whether gratis or for a
fee, you must give the recipients all the rights that you have. You must make
sure that they, too, receive or can get the source code. And you must show them
these terms so they know their rights.

We protect your rights with two steps: (1) copyright the software, and (2) offer
you this license which gives you legal permission to copy, distribute and/or
modify the software. Also, for each author’s protection and ours, we want to
make certain that everyone understands that there is no warranty for this free
software. If the software is modified by someone else and passed on, we want its
recipients to know that what they have is not the original, so that any problems
introduced by others will not reflect on the original authors’ reputations.

Finally, any free program is threatened constantly by software patents. We wish
to avoid the danger that redistributors of a free program will individually obtain
patent licenses, in effect making the program proprietary. To prevent this, we
have made it clear that any patent must be licensed for everyone’s free use or
not licensed at all.

The precise terms and conditions for copying, distribution and modification follow.
GNU GENERAL PUBLIC LICENSE
TERMS AND CONDITIONS FOR COPYING, DISTRIBUTION AND MODIFICATION

This License applies to any program or other work which contains a notice placed
by the copyright holder saying it may be distributed under the terms of this
General Public License. The “Program”, below, refers to any such program or
work, and a “work based on the Program” means either the Program or any

Max Media Manager User Guide

116



Max Media Manager User Guide

Open Source Licence :

derivative work under copyright law: that is to say, a work containing the
Program or a portion of it, either verbatim or with modifications and/or translated
into another language. (Hereinafter, translation is included without limitation in
the term “modification”.) Each licensee is addressed as “you”. Activities other
than copying, distribution and modification are not covered by this License; they
are outside its scope. The act of running the Program is not restricted, and the
output from the Program is covered only if its contents constitute a work based
on the Program (independent of having been made by running the Program).
Whether that is true depends on what the Program does.

1 You may copy and distribute verbatim copies of the Program’s source code as
you receive it, in any medium, provided that you conspicuously and appropriately
publish on each copy an appropriate copyright notice and disclaimer of warranty;
keep intact all the notices that refer to this License and to the absence of any
warranty; and give any other recipients of the Program a copy of this License
along with the Program.

You may charge a fee for the physical act of transferring a copy, and you may at
your option offer warranty protection in exchange for a fee.

2 You may modify your copy or copies of the Program or any portion of it, thus
forming

a work based on the Program, and copy and distribute such modifications or work
under the terms of Section 1 above, provided that you also meet all of these
conditions:

a) You must cause the modified files to carry prominent notices stating that you
changed the files and the date of any change.

b) You must cause any work that you distribute or publish, that in whole or in
part contains or is derived from the Program or any part thereof, to be licensed as
a whole at no charge to all third parties under the terms of this License.

c) If the modified program normally reads commands interactively when run, you
must cause it, when started running for such interactive use in the most ordinary
way, to print or display an announcement including an appropriate copyright
notice and a notice that there is no warranty (or else, saying that you provide a
warranty) and that users may redistribute the program under these conditions,
and telling the user how to view a copy of this License. (Exception: if the Program
itself is interactive but does not normally print such an announcement, your work
based on the Program is not required to print an announcement.)

These requirements apply to the modified work as a whole. If identifiable sections
of that work are not derived from the Program, and can be reasonably considered
independent and separate works in themselves, then this License, and its terms,
do not apply to those sections when you distribute them as separate works. But
when you distribute the same sections as part of a whole which is a work based
on the Program, the distribution of the whole must be on the terms of this
License, whose permissions for other licensees extend to the entire whole, and
thus to each and every part regardless of who wrote it.

Thus, it is not the intent of this section to claim rights or contest your rights to
work written entirely by you; rather, the intent is to exercise the right to control
the distribution of derivative or collective works based on the Program.

In addition, mere aggregation of another work not based on the Program with the
Program (or with a work based on the Program) on a volume of a storage or
distribution medium does not bring the other work under the scope of this
License.
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3 You may copy and distribute the Program (or a work based on it, under Section
2) in object code or executable form under the terms of Sections 1 and 2 above
provided that you also do one of the following:

a) Accompany it with the complete corresponding machine-readable source code,
which must be distributed under the terms of Sections 1 and 2 above on a
medium customarily used for software interchange; or,

b) Accompany it with a written offer, valid for at least three years, to give any
third party, for a charge no more than your cost of physically performing source
distribution, a complete machine-readable copy of the corresponding source code,
to be distributed under the terms of Sections 1 and 2 above on a medium
customarily used for software interchange; or,

c) Accompany it with the information you received as to the offer to distribute
corresponding source code. (This alternative is allowed only for noncommercial
distribution and only if you received the program in object code or executable
form with such an offer, in accord with Subsection b above.)

The source code for a work means the preferred form of the work for making
modifications to it. For an executable work, complete source code means all the
source code for all modules it contains, plus any associated interface definition
files, plus the scripts used to control compilation and installation of the
executable. However, as a special exception, the source code distributed need not
include anything that is normally distributed (in either source or binary form) with
the major components (compiler, kernel, and so on) of the operating system on
which the executable runs, unless that component itself accompanies the
executable.

If distribution of executable or object code is made by offering access to copy
from a designated place, then offering equivalent access to copy the source code
from the same place counts as distribution of the source code, even though third
parties are not compelled to copy the source along with the object code.

4 You may not copy, modify, sublicense, or distribute the Program except as
expressly provided under this License. Any attempt otherwise to copy, modify,
sublicense or distribute the Program is void, and will automatically terminate your
rights under this License. However, parties who have received copies, or rights,
from you under this License will not have their licenses terminated so long as
such parties remain in full compliance.

5 You are not required to accept this License, since you have not signed it.
However, nothing else grants you permission to modify or distribute the Program
or its derivative works. These actions are prohibited by law if you do not accept
this License. Therefore, by modifying or distributing the Program (or any work
based on the Program), you indicate your acceptance of this License to do so, and
all its terms and conditions for copying, distributing or modifying the Program or
works based on it.

6 Each time you redistribute the Program (or any work based on the Program),
the recipient automatically receives a license from the original licensor to copy,
distribute or modify the Program subject to these terms and conditions. You may
not impose any further restrictions on the recipients’ exercise of the rights
granted herein. You are not responsible for enforcing compliance by third parties
to this License.

7 If, as a consequence of a court judgment or allegation of patent infringement or
for any other reason (not limited to patent issues), conditions are imposed on you
(whether by court order, agreement or otherwise) that contradict the conditions
of this License, they do not excuse you from the conditions of this License. If you
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cannot distribute so as to satisfy simultaneously your obligations under this
License and any other pertinent obligations, then as a consequence you may not
distribute the Program at all. For example, if a patent license would not permit
royalty-free redistribution of the Program by all those who receive copies directly
or indirectly through you, then the only way you could satisfy both it and this
License would be to refrain entirely from distribution of the Program. If any
portion of this section is held invalid or unenforceable under any particular
circumstance, the balance of the section is intended to apply and the section as a
whole is intended to apply in other circumstances.

It is not the purpose of this section to induce you to infringe any patents or other
property right claims or to contest validity of any such claims; this section has the
sole purpose of protecting the integrity of the free software distribution system,
which is implemented by public license practices. Many people have made
generous contributions to the wide range of software distributed through that
system in reliance on consistent application of that system; it is up to the
author/donor to decide if he or she is willing to distribute software through any
other system and a licensee cannot impose that choice.

This section is intended to make thoroughly clear what is believed to be a
consequence of the rest of this License.

8 If the distribution and/or use of the Program is restricted in certain countries
either by patents or by copyrighted interfaces, the original copyright holder who
places the Program under this License may add an explicit geographical
distribution limitation excluding those countries, so that distribution is permitted
only in or among countries not thus excluded. In such case, this License
incorporates the limitation as if written in the body of this License.

9 The Free Software Foundation may publish revised and/or new versions of the
General Public License from time to time. Such new versions will be similar in
spirit to the present version, but may differ in detail to address new problems or
concerns.

Each version is given a distinguishing version number. If the Program specifies a
version number of this License which applies to it and “any later version”, you
have the option of following the terms and conditions either of that version or of
any later version published by the Free Software Foundation. If the Program does
not specify a version number of this License, you may choose any version ever
published by the Free Software Foundation.

10 If you wish to incorporate parts of the Program into other free programs
whose distribution conditions are different, write to the author to ask for
permission. For software which is copyrighted by the Free Software Foundation,
write to the Free Software Foundation; we sometimes make exceptions for this.
Our decision will be guided by the two goals of preserving the free status of all
derivatives of our free software and of promoting the sharing and reuse of
software generally.

11 BECAUSE THE PROGRAM IS LICENSED FREE OF CHARGE, THERE IS NO
WARRANTY FOR THE PROGRAM, TO THE EXTENT PERMITTED BY APPLICABLE
LAW. EXCEPT WHEN OTHERWISE STATED IN WRITING THE COPYRIGHT
HOLDERS AND/OR OTHER PARTIES PROVIDE THE PROGRAM “AS IS” WITHOUT
WARRANTY OF ANY KIND, EITHER EXPRESSED OR IMPLIED, INCLUDING, BUT
NOT LIMITED TO, THE IMPLIED WARRANTIES OF MERCHANTABILITY AND
FITNESS FOR A PARTICULAR PURPOSE. THE ENTIRE RISK AS TO THE QUALITY
AND PERFORMANCE OF THE PROGRAM IS WITH YOU. SHOULD THE PROGRAM
PROVE DEFECTIVE, YOU ASSUME THE COST OF ALL NECESSARY SERVICING,
REPAIR OR CORRECTION.
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12 IN NO EVENT UNLESS REQUIRED BY APPLICABLE LAW OR AGREED TO IN
WRITING WILL ANY COPYRIGHT HOLDER, OR ANY OTHER PARTY WHO MAY
MODIFY AND/OR REDISTRIBUTE THE PROGRAM AS PERMITTED ABOVE, BE
LIABLE TO YOU FOR DAMAGES, INCLUDING ANY GENERAL, SPECIAL,
INCIDENTAL OR CONSEQUENTIAL DAMAGES ARISING OUT OF THE USE OR
INABILITY TO USE THE PROGRAM (INCLUDING BUT NOT LIMITED TO LOSS OF
DATA OR DATA BEING RENDERED INACCURATE OR LOSSES SUSTAINED BY YOU
OR THIRD PARTIES OR A FAILURE OF THE PROGRAM TO OPERATE WITH ANY
OTHER PROGRAMS), EVEN IF SUCH HOLDER OR OTHER PARTY HAS BEEN
ADVISED OF THE POSSIBILITY OF SUCH DAMAGES.
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